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Tarkett at a glance

A world leader in flooring and sports surface solutions

For over 140 years now, we commit every day to the design of great spaces. For Tarkett, this means putting people and planet first, caring about
the environment and the health of present and future generations incorporated by our Tarkett Human-Conscious Design® approach.

It is our holistic way of doing business, capable of marrying the specific expectations of each of our customers with the profound challenges of
protecting our planet, reducing our carbon footprint and changing the game with circular economy. Working together with our partners, we deliver
safer and healthier spaces in which people can reach their full potential.

We offer to our customers one of the largest portfolios of flooring and sports surface solutions, and we share 22
with our customers our expertise in multiple market segments. HEALTH CARE EDUCATION WORKPLACE
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TARKETT WORLDWIDE

1.3 8

million m?

SALES DRIVEN

ATTRACTIVE END-MARKET
EXPOSURE BY RENOVATION
68%

0 0
Commercial 80 /0
(incl. Sports) Renovation

Residential \ New
% of 2021 net sales construction

CONSCIOUS CHOICES.
FOR PEOPLE AND PLANET.

Tarkett Human-Conscious Design® is our pledge
to stand with present and future generations.

To create flooring and sports surfaces that are good for people and

for the planet. And to do it every day.
We deliver on this through three commitments:

- Deep human understanding.

- Conscious choices. For people and planet.
- With all our stakeholders. Every step of the way.

cradletocradle

PRODUCTS PROGRAM

Eco-design by appling Cradle to Cradle® principles

oBAL C
& O,

‘\_

1N

WE SUPPORT
Comply with the 10 United Nations principles

THE GLOBAL GOALS

For Sustainable Development

S‘“
4%
Contribute to the Sustainable Development Goals
defined by the United Nations

4v
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Tarkett in figures

SALES
BY SEGMENT

206%

North America

32%

. EMEA

21%

21% — " CIS&Others
Sports

SALES
BY GEOGRAPHIES

39 %

. EMEA
0 . (incl. Sports)
44%
North America
(incl. Sports)

21%

CIS & Others

Tarkett is listed on Euronext Paris (compartment B, ISIN: FR0004188670, ticker: TKTT).

SHAREHOLDING
STRUCTURE
(31.12.2021)

\ 00.47%

Concert Tarkett
Participation*

9.59%

Free float

*Tarkett Participation, acting in concert on all the Tarkett shares not held by Tarkett Participation with Société Investissement Deconinck, Expansion 17 S.C.A., Global Performance 17 S.C.A. and the members of the supervisory board linked to the Deconinck family, have
declared on October 25, 2021 holding in total 59 263 596 shares and 59 272 507 voting rights of the Company, representing 90.41% of the share capital and 90.08% of the voting rights of the Company. This includes 163,344 treasury shares (i.e. 0.25% of the share
capital) and 84,211 shares held via its Luxembourg subsidiary Tarkett GDL SA, 100% owned (i.e. 0.13% of the share capital).
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Governance

Supervisory Board

The Supervisory Board is composed of 13 members of which 5 members representing the Deconinck family, 3 independent members, 2 members
representing the employees and 2 observers.

Eric La Bonnardiére Didier Deconinck Nicolas Deconinck Julien Deconinck Agnes Touraine Didier Michaud-Daniel

Chairman Vice-Chairman Member since 2015 Member since 2014 Member since 2016 Member* since 2019
Member since 2015 Member since 2001

Frangoise Leroy Sabine Roux de Bézieux Véronique Laury Florent Jannier Caroline Tith
Member* since 2013 Member* since 2017 Member since 2021 Member** since 2021 Member** since 2021

Audit, Risks and Appointments, Compensation CSR
i Compliance Committee: and Governance Committee: Committee:
- - Frangoise Leroy (President)* - Frangoise Leroy (President)* - Sabine Roux de Bézieux (President)*
z - Sabine Roux de Bézieux* - Agnés Touraine - Véronique Laury
| - Julien Deconinck - Didier Michaud-Daniel* - Nicolas Deconinck
Bernard-André Deconinck Josselin de Roquemaurel
Observer Observer « Independent

** Was appointed member of the Supervisory Board representing employees by the Tarkett Economic and Social Committee.
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Governance

Executive Management Committee

The Group Executive Committee is led by Fabrice Barthélemy, Chief Executive Officer (CEO). This international and entrepreneurial team is
composed of experienced leaders who share the Group's interest and values, while ensuring operational agility through a decentralized

organization.

Fabrice Barthélemy
CEO

Raphaél Bauer
Chief Financial Officer

* Australia/New-Zealand

Audrey Dauvet
Group General
Counsel

Eric Daliere
President of Tarkett North
America and Tarkett Sports

Séverine Grosjean
EVP Group Human Resources
& Communication

Slavoljub Martinovic
President of Tarkett
Eastern Europe & Asia

Arnaud Marquis
Chief Sustainability
& Innovation Officer

Francesco Penne
President of Tarkett
EMEA, LATAM & ANZ*

Carine Vinardi Hervé Legrand

Group R&D Group Chief Information Officer
and Operations EVP (Clo)
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A Word from the CEO

Fabrice Barthélemy

While the COVID-19 pandemic remained prevalent in
2021, the global campaign of vaccination helped limit
the impact, which, along with government and central
bank support, have enabled continued economic
recovery. The disparate resumption of economic
activity has brought new challenges, notably with
difficulties in the supply chain leading to shortage and
inflationary pressures on raw materials and transport.

In this context, Tarkett has responded effectively,
improving its cost base and pursuing initiatives to
reduce production costs and general expenses, while
offsetting higher costs through increases in sales
prices. The Group also remained focused on following
its strategic roadmap "Change to Win" to promote
sustainable growth.

2021 was also marked by the growing
acknowledgement that drastic action is required to
limit global warming to not more than 1.5°C, as we
witness more frequently the dramatic effects of climate
change.

Here too, Tarkett has stepped up its action, committing
to reduce our whole value chain greenhouse gas (GHG)
emissions by 30% by 2030 compared to 2019. This
target, which is aligned with the Paris Agreement goal
to limit global warming to +1,5°C, is extremely
challenging, given that only 10% of our emissions are
linked to our manufacturing operations, with the rest
essentially linked to raw materials and the
treatment of our products at end-of-life.

For this reason, and as part of our Change to Win
strategy, we are fully engaged with our customers,
architects, designers, end-users, suppliers, and other
partners to change the game with the circular
economy. Firstly, by designing in and sourcing more
recycled material which requires finding new innovative
suppliers. Secondly, by diverting more flooring from

landfill and incineration which requires onboarding
more customers to our ReStart® take-back and
recycling program.

Both of these strategies mean obtaining and using
more secondary raw materials from recycling which
not only enables us to greatly reduce the carbon
footprint of our products, but also makes us more
resilient against supply chain constraints for virgin
materials. In this domain, we are measuring our
progress against our 2030 goal to triple the share of
recycled raw materials to 30% by 2030.

Embarking our clients on this circular economy journey
is critical and in 2021 we gave ourselves new
opportunities to engage with our customers on their
needs and on our solutions as we opened new
showrooms in six countries. Our teams, for example,
have brought together all our flooring solutions which
contribute to the circular economy in the Tarkett
Circular Selection. These products along with Tarkett's
ReStart® take-back and recycling program are concrete
examples of how we are helping our customers
mitigate climate change. We ourselves have continued
to make good progress in reducing our operational
GHG emissions in 2021 (-27% Scope 1 & Scope 2 GHG
emissions vs 2019), largely a result of further plants
switching to renewable and non-fossil electricity and
continued investment and implementation of energy
efficiency solutions.

2021 Universal Registration Document (O Tarkett
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Tarkett is not only leading the drive on climate and the
circular economy within our industry, but we are also
helping our clients address other contemporary
challenges and opportunities, such as rethinking the
workplace in the post-COVID-19 world, reflecting on
hospitals for the future, designing for diversity to create
more inclusive spaces, or sustaining the game to
achieve zero waste to landfill from artificial turf.

Tarkett, certainly appreciates the benefits of ensuring
diversity, inclusion and a modern workplace as key
enablers for greater creativity and collaboration. In
2021 our digital transformation successfully delivered a
new set of tools and ways of working which are helping
our teams become more agile, interactive, innovative
and efficient. Our leaders and human resources experts
further drove engagement and action on diversity,
adapting action to local contexts.

Our digital transformation is also about greater
interaction and transparency with our customers,
designers and end-users. Tarkett has long since been
committed to transparency, providing for example
product Material Health Statements (MHS®), Cradle to
Cradle® certifications and specific environmental
product declarations (EPDs). In 2021 Tarkett continued
to lead in discussions and initiatives to further facilitate
and optimize the access to product information.

All these endeavors illustrate Tarkett Human-Conscious
Design®, our commitment to stand with present and
future generations. To create flooring and sports
surfaces that are good for people and for the planet. It is
a holistic way of doing business, capable of marrying
the specific expectations of each of our customers with
the profound challenges of protecting our planet.

Lastly, we are pleased to have the full support in this
journey of our Supervisory Board and the majority
shareholders. In 2021, Wendel teamed up with the
Deconinck family to form Tarkett Participation (now
holding 90% of Tarkett's share capital), bringing their
support and expertise to Tarkett's long-term
sustainable growth. We notably welcomed the new
opportunity to discuss Tarkett's commitment and action
on CSR topics with the new CSR committee created by
the Supervisory Board.

Together with the Supervisory Board, we will continue to
demonstrate our commitment to the United Nations
Global Compact, and its 10 principles on human rights,
labor, environment, and anti-corruption. We are
convinced that we can provide our customers with the
solutions and partnerships to provide a tangible
contribution to the UN 2030 Sustainable Development
Goals, in particular for good health and well-being (Goal
3) thanks to flooring contributing to indoor air quality
and healthy and safe spaces; for responsible
consumption and production (Goal 12) with our ReStart®
collection and recycling service; and for climate action
(Goal 13) with our circular economy and whole value
chain GHG emissions reduction commitments.

Homogeneous vinyl flooring at Ronneby site, Sweden.
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Our Business Model dedicated to serving our customers...

Our Ambition: Change to win

* Be the global leader in commercial flooring and sports surfaces
* Grow selectively in residential flooring
* Change the game with circular economy

Our Inputs: Sustainable Capital

(K I

Human, social and
relationship capital

Financial
capital

- Listed on Euronext Paris
- Concert Tarkett Participation (90.41%)
Free float (9.59%)

- Close to 12,000 employees in 45 countries,
representing more than 50 nationalities

- Diversified B2B2C clients, present in over
100 countries (sales forces, showrooms...)

- Diversified suppliers, from international key
raw materials suppliers (PVC, plasticizers...)

to local suppliers
- Local communities close to our industrial

sites

tainable

OneTarkett
Growth Jor our
Customers

People &

Planet

Jinancial
discipline

Our values: committed - Collaborative — Creative — Caring

Our Segments:

+

= Hospitality

. . ' - Health & Aged Care
aq Manufacturing I 0 Natural A recognized expertise _
| ]] capital ( [ capital in specific segments, - Eliesiar - Sports
EEI — in renovation and new
- 34 production sites in 19 countries - Energy from renewable and non-renewable construction - Workplace I - Residential
worldwide (Europe, Russia, North sources Our Solutions:
America, Serbia, China, Ukraine, Brazil, - Water ) A hensi ’ <///Q‘—| - Resilient flooring (vinyl, linoleum...)
- Renewable (wood, jute, cork, ...) and non- COIPXCHENSIVE? SASA| - commercial carpet

Mexico, Australia, Turkey)
- 8recycling centers

a

- More than 150 patent families active in
42 countries

- 25R&D labs

- Tarkett Human-Conscious Design®

- Network of internal experts and
methodology (World Class Manufacturing,
Cradle to Cradle®, Talent Philosophy...)

- Scientific partnerships (universities,
Environmental Protection Encouragement
Agency - EPEA, suppliers...)

Intellectual
capital

renewable (fossil and mineral) raw materials,
from recycled and virgin sources

8 Governance and
8'—g—'8 compliance capital

- Management Board, Supervisory Board and
3 specialized committees (including CSR)

- Executive Management committee

- Codes of ethics and conduct

- Whistleblowing procedure

- Code of conduct Securities Markets

Section 3.2.1 in the section on CSR Governance describes how
Tarkett is organized to drive change and achieve its CSR objectives

innovative and coordinated
offer of flooring
and sport surfaces

Our Channels:

A local service tailored to
our different clients and
regions

Our Stakeholders:

Our ambition to transition
to a low carbon and circular
economy through continual
dialogue and collaboration
with our stakeholders

The principal means of dialogue are
described in section 3.5 Stakeholder
engagement

- Customers, architects,

- Employees and other

X\\; - Wood and laminate
%o} - Rubber and accessories

- Atrtificial turf and athletic tracks

8 - Distribution, DIY and digital online platforms
- Key accounts, end-users, facility managers

8,&)\8 - Specifiers (architects, designers), installers,

contractors

- Shareholders, investors, creditors
and the financial community

- Trade associations, business
networks, academic and
scientific institutions

designers, installers and
end-users

external workers

- Suppliers, service - Public authorities,

providers and business
partners

intergovernmental and non
governmental organizations

Section 3.1.3 presents the Group's ambition to place its stakeholders at the heart of its business model, responding to their expectations as well as setting out how Tarkett's Change to Win strategy and CSR objectives contribute to the UN’s Sustainable Development

Goals
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and our stakeholders

Our Outputs: sustainable performance despite challenging context

Demonstrating the resilience of Tarkett's business model

€2,792 mition | €229 milion 1 8.2% €15.1 mittion

Net sales Adjusted EBITDA Adjusted EBIDTA | Résultat net
(6.4% organic growth) margin (% of net sales) | (part du Groupe)

€687 million | €73 million

Remunerations Investments

€26.3 mition | €0. T mitlion

Income tax paid

Support to local communities
(Tarkett Cares)

} Confirming our solid global positions

rd - -
3 largest flooring group worldwide -I . 3 mil | | 10N m2 flooring sold daily in over 100 countries

N 0. 1 in vinyl flooring

Maintaining efforts to protect teams and develop talents

Recordable Lost Time Accident Frequency lo) of managers are women
2 . 5 Rate (FR1t) for all employees'’ 2 6 /0 2025 objective: 30%

2025 objective: 1.0
1# accidents with lost time < & > 24 hours

per million worked hours

filled by an internal candidate
2025 objective: 70%

o of open management positions
63%

Diversity Internal mobility

44%

employees trained in last lo) of permanent employees
year 5 6 /0

had a Performance &
Development Review

Training & Performance

Supporting a green recovery by responding to the climate
emergency and developing a circular economy approach

Meeting customer and societal
expectations with good

materials and healthy spaces
- Assessing raw materials (for health and
environmental impacts) according to Cradle to
Cradle® (C2C) principles (97%)

} - Contributing to well-being through our

- Reducing production greenhouse gas emissions to be aligned with The Paris Agreement
(-27% scope 1 & 2 vs 2019, 38% renewable energy)

2030 objective: -50% Scope 1 & 2 GHG emissions vs 2019 & -30% Scope 1+2+3 GHG
emissions vs 2019 (where scope 3 relates to purchased goods and end-of-life treatment of
products)

- Shifting to a circular economy model bringing a positive contribution to climate change,
using more recycled materials (~147,000 tons, 15% of raw materials in volumes)

2030 objective: 30% (in volume) of recycled raw materials

- Recycling our production waste internally and externally

- Collecting flooring via the ReStart® program (~112,000 tons between 2010 and 2021)

- Innovating and eco-designing with new technology for low carbon products that can be
disassembled and recycled

- Achieving water savings (-56% m? vs 2010) by equipping plants with closed loop

water systems (71%)

Section 3.3. on CSR risks and opportunities describes how Tarkett is contributing to addressing global challenges

products: indoor air quality (99% of flooring with
low volatile organic compounds emissions),
healthy spaces (95% of flooring using
phthalate-free plasticizers), comfort (visual,
acoustics, installation, maintenance...)

- Selecting raw materials not contributing to
resource scarcity (70% - renewable, abundant or
recycled)

Driving collaboration in the value
chain and in communities

- Promoting sustainability in the supply chain
("responsible sourcing program” with 49% of
suppliers adhering to our code of conduct or
equivalent, C2C eco-design)

- Sharing our products information with our clients
(Material Health Statements - MHS, Environmental
Product Declarations - EPD), engaging dialogue at
33 showrooms

- Supporting local communities through Tarkett
Cares and employees' involvement

- Training students and professionals in flooring
profession and installation techniques via Tarkett
Academy (44,000 people trained from 2012 to 2021)
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GROUP PRESENTATION

General presentation

1.1 General presentation

1.1.1 Group activity

With more than 140 years of experience, Tarkett is a worldwide leader in innovative flooring
and sports surface solutions.

Tarkett offers one of the widest ranges of flooring solutions. With experienced teams and
sales in more than 100 countries, the Group has acquired extensive knowledge and an
excellent understanding of customer cultures, tastes and requirements, local regulations,
and the use of flooring in each country.

Distribution of 2021 net revenue by geographical area

0
35 %
EMEA

(incl. Sports)

o)
44%
North America
(incl. Sports)

21%

CIS & Others

With 34 industrial sites and customer service centres located close to local markets, the
Tarkett Group is able to offer highly flexible solutions to meet specific customer needs.

Distribution of 2021 net revenue by product category

48%

Vinyl & Linoleum

16%

Commercial
Carpet

o)
7%
Rubber &
Accessories

21%

Sports

8%

Wood & Laminate

% of net sales by product categories
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GROUP PRESENTATION

General presentation

1.1.2 Main key figures

> The financial data presented below is derived from the Group's Consolidated Financial Statements for Fiscal 2021, prepared in accordance with IFRS as adopted by the European Union,
which are included in Section 5.1 “Consolidated Financial Statements for Fiscal 2021". The Consolidated Financial Statements for Fiscal 2021 were audited by the Company’s Statutory

Auditors. The Statutory Auditors' Report is included in Section 5.9 "Statutory Auditors' Report on the Consolidated Financial Statements”.

Net Revenue 3 S :’i;mﬂ “'TUF'J
e in € miliions and as @ % of net revenue,
(In € milions) Vo . 2,992 i
2715 2739 . i 2792
2,633
285
260
| = :
10.5% n
11.1% L.6%
0.1%
HA
I I =
2015 2016 2017 2018 2019 2020 2021 25 016 M7 2ME 2018 biofors IE4S 16 018 2000 2001
N Group headoount
Inteentt hiaring losnd i (ot 315t of December excluding Laminate Fark employees| 13,004
12,654 12,638
g 41 ¥
12,367 12,48 e i

fin € muifians and debt rato pro formai 121}

018 s

5 016 07

019

mis 016 E e Fit) 3015 hefare IFAS 16

(Net debt/EBITDA 2018 pro forma adjusted: including EBITDA from Lexmark (acquired in September 2018) for the full year.
22019 net debt includes the implementation of €126m receivables programmes

2021 Universal Registration Document (O Tarkett

16



GROUP PRESENTATION

General presentation

(in € millions)

December 31, 2021

December 31, 2020

Consolidated results

Net revenue 2,792.1 2,632.9
Organic growth® +6.4% -9.5%
Adjusted EBITDA before IFRS 16 197.7 247.0
% of net revenue 71% 9.4%
Adjusted EBITDA®™ 229.0 277.9
% of net revenue 8.2% 10.6%
Adjusted EBIT before IFRS 16" 77.8 118.0
% of net revenue 2.7% 4.5%
Adjusted EBIT™ 80.2 119.4
% of net revenue 2.9% 4.5%
Result from operating activities (EBIT) 59.6 47.4
% of net revenue 2.1% 1.8%
Profit for the period - Group share 15.1 (19.1)
Dividends per share (in Euro)® 0.23 -
Consolidated financial position

Equity attributable to equity holders of the parent 840.2 770.3
Net debt before IFRS 16® 367.6 364.9
Net debt® AT75.7 473.8
Balance sheet total 2,418.3 2,337.0
Consolidated cash flow

Cash generated from operations 191.6 313.1
Investments (72.8) (74.7)
Free cash flow®™ 19.5 163.5
Market capitalisation as of December 31 1,278 944
Headcount as of December 31 12,008 12,106

(Cf. Section 4.7.

@1t will be proposed at the Shareholders’ Meeting on April 29, 2022 to allocate the 2021 results to te "Retained Earnings” account and therefore, to not distribute dividends.

@Cf. Section 4.3.3 and Note 7 in Section 5.2
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GROUP PRESENTATION

History

1.2 History

The Group was formed in 1997 through the merger of the French company Sommer Allibert
S.A. and Tarkett AG (at the time listed on the Paris and Frankfurt Stock Exchanges
respectively). Sommer Allibert S.A. was also formed as the result of a merger in 1972
between two French companies. Sommer was established at the end of the nineteenth
century and Allibert was formed at the beginning of the twentieth century by Mr. Joseph
Allibert, whose heirs are the members of the Deconinck family, the majority shareholder.
Tarkett was formed at the end of the nineteenth century in Sweden.

In 1997, the Group embarked on a strategy which refocused on flooring by transferring its
other activities, in particular automotive equipment (2001) obtained from Sommer Allibert
S.A., and was renamed Tarkett (in 2003).

The Group began a strategy of dynamic growth in the flooring sector through a series of
acquisitions and joint ventures. As a result, the Group stepped up its activities in Eastern
Europe in 2002 and acquired a strong base in Russia with the establishment of a
partnership with the Serbian company Sintelon AD, which was to be completely absorbed
by the Group in 2009. In 2004, the Group entered the sports sector by taking a minority
interest in the Canadian company FieldTurf, a manufacturer of synthetic grass, later
acquiring the company the following year. At the same time, the Group began to develop its
flooring activities in North America, notably with the acquisition of Johnsonite Inc., a
manufacturer of resilient flooring and accessories.

In 2006, the Group finalised the withdrawal of its subsidiary Tarkett AG from its listing on
the Frankfurt stock exchange and in 2007, investment funds recommended and managed
by Kohlberg Kravis Roberts & Co. L.P. ("KKR") indirectly acquired approximately 50% of the
Company's shares while the Deconinck family retained approximately 50% of the share
capital, the remaining shares being held directly and indirectly by management.

Since then, Tarkett has intensified its external growth policy and has made several
acquisitions in the field of sports surfaces which have established its position as market
leader. The Group has also made various acquisitions in the flooring sector in order to
strengthen its position in certain regions or to penetrate countries where the company is
not yet present. The Group entered the commercial carpet market in the United States in

2012 with the acquisition of the Tandus group, an American designer, manufacturer and
retailer of carpets for commercial segments. With this acquisition, the Group established
itself as a major player in the North American commercial carpet market.

In 2013, the Group proceeded with its listing on the Paris stock exchange and continued its
dynamic external growth strategy, notably with its acquisition of the Desso group in 2014,
one of the European leaders in commercial carpet. In terms of capital, KKR, which had
already decreased its ownership stake at the time of the Group's IPO, sold the remainder of
its ownership in the Company over the course of 2016. In 2018, Tarkett acquired Lexmark
Carpet Mills, a manufacturer of high quality carpets, mainly for the North American
hospitality industry. The Group has also continued to strengthen its activity in the sports
surface sector by means of targeted acquisitions.

Tarkett focussed on its debt reduction in 2019 and launched a new strategic plan “Change
to Win" in June that year. In view of the situation with the COVID-19 pandemic, Tarkett did
not resume its external growth strategy in 2020, preferring to focus its efforts on
maintaining the Group's profitability and cash flow while continuing its debt reduction.

On April 26, 2021, Tarkett Participation, acting in concert with Société Investissement
Deconinck (“SID") Global Performance 17 S.C.A., FIAR and Expansion 17 S.C.A., FIAR (which
superseded Wendel Luxembourg S.A. (formerly Trief Corporation SA) on July 27, 2021) and
the members of the Supervisory Board associated with the Deconinck family (together the
“Concert"), filed a simplified tender offer with the Autorité des Marchés Financiers (the
"AMF") targeting all Tarkett shares not held by Tarkett Participation, namely 29,085,420
shares representing 44.37% of the Company's share capital and 29,893,484 voting rights
equal to 45.05% of the company's voting rights', at the price of 20 Euros per share. The
simplified tender offer, declared compliant by the Autorité des Marchés Financiers (the
"AMF") on June 8, 2021 was opened on June 10, 2021 and closed on July 9, 2021.

As a result of the simplified tender offer, and on and off market acquisitions, Tarkett
Participation and the other members of the Concert hold a total of 59,263,596 shares and
59,272,507 voting rights of the company, representing 90.41% of the company's share
capital and 90.08% of its voting rights?.

1 Based on capital made up of 65,550,281 shares representing 66,358,345 voting rights, pursuant to the second paragraph of article 223-11 of the general regulation of the AMF
2 This ownership takes into account the 247,555 shares held by the company itself, 4,000 shares held by members of the company's Supervisory Board associated with the Deconinck family, and shares of corporate officers and employees of the Tarkett Group having
agreed liquidity contracts for Tarkett shares with Tarkett Participation, in time allowing Tarkett Participation to acquire these shares on its own initiative on the condition that a liquidity default occurs on the exercise date of the purchase option (such a liquidity

default having been observed).
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1.3 Strategy

Tarkett's ambition is to be the world leader in commercial flooring and sports surfaces and to grow in a targeted manner in the residential sector. The Group's vision is also to become a
leader in the circular economy, an area in which it has set itself some ambitious objectives.

The Group strives to provide innovative solutions to create value for its customers and designs flooring and sports surfaces which offer end users a good return on investment, high technical
performance and clear, strong commitments in terms of the environment.

1.3.1 Group strategic objectives

The strategic plan is based on the following four strategic pillars:

Sustainable growth upheld by an increased focus on a selection of buoyant commercial
market segments such as health, education or corporate, the development of a global
range in the hospitality industry and the continued expansion of sporting activities. The
Group is also planning to invest in digital distribution channels in order to harness
future growth.

Tarkett is to intensify its efforts in a certain number of commercial market segments in
which the Group already holds a strong position thanks to a sustained innovation
capacity, a varied, comprehensive product range, high technical performance and
recognised design quality. The segments which the Group plans to target as a priority
include corporate, health centres and retirement homes or education. These are also
market segments in which Tarkett can make a difference due to its ability to take part in
regional or global calls for tender which are growing, particularly in the corporate
segment. With production sites in Europe, the United States and Asia, Tarkett has the
capacity to serve major customers in different regions of the world where they are
present. Tarkett will continue to work innovatively in terms of design and technical
performance in order to serve these markets. Due to the situation created in 2020 by the
COVID-19 pandemic, Tarkett will focus its efforts on the segments that will benefit from
recovery plans and public investment, mainly in the health and education sectors. The
Group will also look to grow its market share in segments experiencing a more gradual
recovery such as corporate, hospitality or even sport.

Tarkett is working towards a position as leader in the hospitality industry. The
acquisition of Lexmark Carpet Mills in September 2018 has enabled the Group to gain a
foothold in a market in which it had limited presence. The Group is now able to promote
its comprehensive, global product range in this segment, notably to major hotel chains

which account for a significant share of the worldwide market. To this end, a new
management team was put in place at the beginning of 2020 with the task of positioning
Tarkett as market leader while improving profitability. This strategy is beginning to show
positive results despite a difficult environment where the pandemic has particularly
affected the hospitality and tourism industry.

Tarkett continues to develop its sporting activities. The Group became the world leader
by drawing on strong organic growth and targeted acquisitions. The pandemic has also
affected the level of activity and the seasonality of this activity, however there remains
significant growth potential both from first installations and replacement of existing
pitches and running tracks. Tarkett aims to maintain its edge by offering new solutions,
including greater integration of the various elements making up the range. The Group
also plans to accelerate growth through targeted acquisition in new regions.

Tarkett is in the process of launching its range through digital distribution channels in
order to harness their growth. Digital platforms are eventually expected to represent
between 10% and12% of residential flooring sales and Tarkett is keen to gain a foothold
as quickly as possible, in particular with chains specialising in DIY. With this in mind,
Tarkett has developed tools which will help it to stand out from the competition and
guarantee a good level of online visibility. The Group is also exploring different means to
expedite last mile delivery which is one of the key challenges of online sales. In 2019, the
Group tested a number of different solutions in partnership with leading distribution
channels with a view to determining which will be the most appropriate to implement. In
2020, the environment encouraged the increasing power of distribution channels and
Tarkett continued its development in this area. These developments were particularly
reinforced in Europe and in CIS countries.
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Its approach will be even more focused on customers with a simpler, more flexible and
responsive organisation.

Tarkett began to simplify its organisation and change its working methods in 2019. This
progress continued in 2020 and certain measures were implemented quicker than
planned based on the pandemic situation and restrictions on movement. These changes
are being implemented throughout the entire Group. The aim is to provide the Group with
greater agility but also to offer customers unique, smooth access to the Tarkett sales
teams and allow marketing and innovation teams to respond more effectively to
customers' expectations. The Group's ambition is to invest in innovation in order to
respond to the growing needs of its customers to develop a healthy environment and
unique, modular areas which are easy to maintain and install. The Group has also
outlined the circular economy and recycling as priority areas for innovation. Tarkett is
keen to optimise the value of the materials it uses and to develop innovative solutions so
that the products and solutions offered to customers can be recycled in a complete
loop. Tarkett plans to use technological innovation to increase the lifecycle of materials
and develop innovative collection and recycling solutions.

The Group has an international research and innovation centre located in Luxembourg
and a scientific committee made up of internationally renowned internal and external
experts.

Research and development activities have been carried out in collaboration with the
operations division in view of their effects on production processes. The aim is to
increase the efficiency of research and development relating to products and processes,
taking into account the industrial and supply challenges created as a result for the Group
upstream. This new organisation should enable Tarkett to increase its industrial
efficiency and be better prepared for technological, statutory and environmental
developments.

Tarkett is also planning to optimise synergies in terms of design. The Group has three
regional teams that continuously monitor trends in the various markets. This enables
Tarkett to offer products in line with the latest trends that correspond to customer
expectations. The Group is to intensify the exchanges between the three centres in order
to capitalise on its global expertise.

Based on this logic of an approach focusing on customers and their requirements,
Tarkett has decided to create a key account management organisation for strategic
market segments, notably the hospitality and corporate segments. In these two
segments, a global presence and range is a differentiating element for major regional or
global customers.

The Group is also simplifying its product portfolio by reducing the number of reference
items in each collection. The aim is to reduce the number of references by around 30%
whilst growing sales. This will enhance the clarity of the product portfolio and reduce the
complexity and costs throughout the entire value chain.

Finally, since 2019 Tarkett has been working with the support of a new salesforce
organisation in North America which from now on will provide a unique point of entry for
customers. This reorganisation, which was finalised in the first half of 2019, has gone
hand in hand with a transition towards the use of a single trademark (Tarkett) in order to
enhance the Group's visibility in the North American market.

This is an ambitious development in terms of the circular economy, with specific efforts
made to develop recycling solutions for customers.
Tarkett aims to establish a virtuous model for product design. It recommends the use of
high quality materials, responsible resource management, the creation of areas which
encourage well-being and quality of life, and the reuse and recycling of products and
materials.

Tarkett's strategic priority is to increase the use of recycled materials in its production
processes. By 2030, the portion of recycled materials in raw material purchase volumes
will increase to 30% compared to 15% in 2021. Furthermore, in 2021 Tarkett revised it
climate target, committing to reduce emissions by 30% (scope 1,2,3) across the entire
value chain by 2030 compared to 2019.

Tarkett is a precursor in the transition towards the circular economy model in the
flooring industry. The Group will continue to invest in the development of technologies,
turnkey solutions and partnerships which encourage the development of this model. The
mission of the director for sustainable development and innovation, appointed to the
Executive Management Committee in July 2020, is to intensify the reduction of
greenhouse gases and accelerate the development of circular solutions for customers.
They supervise circular economy innovation programmes and the development of
associated business models. They work in close cooperation with operations and
marketing to ensure ownership of sustainable development matters by all teams and
their integration into all Group processes.

Tarkett continues the development of technologies and industrial processes making it
easier to recycle vinyl flooring and carpet. In 2019, the Group announced the European
launch of a range that masters the product lifecycle of carpet tiles by using an innovative
process developed in its Waalwijk (Netherlands) plant separating the two main
components of carpet tiles - underlay and textile fibre. These components are then
recycled and used to manufacture new carpet tiles.

The Group is also addressing the problem of reusing and recycling fitting waste and
used products. Tarkett leverages its collection and recycling programme, ReStart®.
Almost 112,000 tonnes of flooring have been collected from 2010 to 2021 as part of
ReStart® in Europe, Brazil and North America (post-installation and post-use collection
of vinyl flooring, linoleum and carpet). Tarkett's aim is to develop this programme
worldwide, particularly in Europe and North America, by incorporating increasing
numbers of customers and working with the support of strong partners.
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A rigorous cost reduction programme has been developed with the aim of generating
savings of at least 120 million Euros between 2019 and 2022 alongside a selective
capital allocation policy aligned with strategic sustainable growth initiatives.

The cost reduction programme includes the reorganisation of the industrial facility and a
reduction in selling, distribution, general and administrative expenses. In this context,
Tarkett announced and implemented the closure of four industrial sites, including two in
North America. Accessory production in Waterloo (Canada) was transferred to the
expanded Chagrin Falls site (Ohio, USA) and the manufacture of carpet rolls in Truro
(Canada) was transferred to the carpet production plant acquired during the buyout of
Lexmark, realising the cost synergies planned as part of this acquisition. Tarkett has also
ceased production of laminate flooring in Europe by closing the Eiweiler site (Germany)
and closed a storage and production site in Goirle (Wales) at the end of 2020,
transferring products to an entirely automated warehouse near the Waalwijk
(Netherlands) production site.

The cost reduction programme also draws on the automation of production processes
and the World Class Manufacturing (“WCM") programme whose efficiency has already
been demonstrated in the past. The acceleration of automation programmes leads to a
reduction in personnel costs, an increase in productivity and quality, and a reduced risk
of accident. The priority programmes are those relating to automatically guided vehicles,
inspection cameras, automated packaging and digital printing. The WCM programme
continuously researches measures that can improve the Group's productivity. This
programme is carried out by a dedicated team comparing and sharing the methods used

on each site and helping local teams to implement best practices for their operations. It
also aims to improve product quality, increase Group productivity, control costs and
provide the best services.

Tarkett has set up strong governance to monitor the cost reduction programme. Its
effective implementation is a key factor in the plan's success and therefore requires the
involvement and ongoing monitoring of Senior Management and the Supervisory Board.
In 2020, it was decided to expedite certain measures, notably around general and
administrative expenses to adapt to the new economic environment. The actions
undertaken optimise the entire cost structure and increase flexibility.

This programme is accompanied by a selective capital allocation and is aligned with
strategic sustainable growth initiatives. For example, the investments focus mainly on
security, productivity, automation and the circular economy.

Since 2019, priority has been given to the Group's debt reduction. Consequently, no
significant acquisition took place nevertheless external growth remains a strategic focus
for Tarkett. The Group is keen to seize acquisition opportunities in order to strengthen
its position in market segments or key regions. The flooring and sports surface industry
remains highly fragmented and offers numerous opportunities. Targeted acquisitions
have to fulfil rigorous financial and extra-financial criteria. Financial criteria are
measured after synergies and mainly correspond to the positive contribution to the
EBITDA margin and the return on invested capital. The main extra-financial criteria
include cultural appropriateness, management quality and the sustainable development
policy.

1.3.2 Group strategic assets

The Group benefits from many assets that it believes make it unique in the international
flooring market. These assets include the following:

Balanced geographical exposure and diversified market segments mitigate the cyclical
nature of the construction and renovations business: the Group's diversified geographic

A leading position: The Group occupies leading positions among flooring manufacturers
for the products that constitute the heart of its business and in the principal
geographical markets in which it does business. The Group is the third-largest flooring
supplier worldwide (based on 2021 sales). The Group is the leading supplier of vinyl
flooring and sports surfaces in the world. The Group is also a leader in the vinyl flooring
sector in Russia and more generally in the countries of the Commonwealth of
Independent States (hereinafter “CIS"), as well as in a large number of European
countries, notably France and Sweden.

exposure and its large customer base provide the Group with natural protection against
regional economic cycles in the construction and renovation sectors. Approximately 80%
of the Group's sales (in square metres) come from the renovation projects, a market that
is subject to less volatility than new construction. Group sales are divided between
commercial users (68% of 2021 sales) and residential users (32% of 2021 sales). It
enjoys a wide customer base throughout the world, which reduces concentration risk. In
2021, the Group's largest customer represented less than 5% of total consolidated net
revenue. The Group believes its wide product range, diverse and extensive customer
base as well as its global footprint reduce its dependence on any one industry, region or
sector of the economy.

2021 Universal Registration Document O Tarkett

21



GROUP PRESENTATION

Strategy

A product range among the widest in the flooring and sports surface industry means the
Group can offer unique integrated solutions, adapted to the technical specifications,
budgets and requirements in terms of safety and design of the various activity segments
(health and care for the elderly, health centres, housing, education, corporate, sports
facilities and hospitality). Tarkett possesses one of the widest product ranges available
in the flooring market consisting of vinyl, linoleum, parquet and laminate flooring,
commercial carpets and rubber flooring. The Group is therefore in a position to create
integrated solutions using different types of flooring and to establish a position as a
single point of contact for its customers. Tarkett also carries out regular surveys among
its customers that confirm the high level of satisfaction in terms of product quality which
is a particularly important selection criteria for all customers.

The Group continuously works on nurturing long-term relationships with customers.
Tarkett has also developed co-design tools for its customers. Thus, during 2017, Tarkett
opened the "Atelier Tarkett" (Tarkett Workshop) in the heart of Paris, a place to exchange
and gain inspiration dedicated to architects and designers, acting as an extension of the
architect's practice. This place consists of various areas centred on products and services,
such as a library, lab, digital tools, meeting room, kitchen. In 2021, Tarkett opened six new
showrooms worldwide: in Stockholm (Sweden), Moscow (Russia), Kiev (Ukraine), Almaty
(Kazakhstan), Paris - La Défense (France) and Dubai (United Arab Emirates).

Special long-term relationships with fitters and contractors play an essential advisory
role in the choice of flooring, especially among commercial users. The Group also
created training programmes, called “Tarkett Academy”, aimed at building professionals
and fitters. These programmes help develop the Tarkett trademark loyalty and ensure
higher quality installation services for the Group's products.

A "GloCal" position:

- The Group draws leverage from its global geographic footprint, one of the largest in
the industry. It markets its products to thousands of customers in over 100 countries,
having production sites and sales teams in Europe, North America, the CIS countries,
Latin America and Asia Pacific. This geographical presence is the result of significant
investments made over several years and various acquisitions. This broad
geographical coverage is now a key competitive differentiator for the Group over its

competitors, and one of the main reasons for its long-term success. The Group's
global scale and size also enable it to pool its research and innovation efforts and
optimise the investments made in these areas. Economies of scales are also essential
for the Group, reducing purchasing costs of raw materials (particularly PVC,
plasticisers and polyurethane), and benefiting from operational best practices in the
different regions.

- The Group also has in-depth knowledge of the technical specificities, designs, tastes
and local preferences of users in the major countries in which it operates. It can thus
design products perfectly adapted to the needs and tastes of local users,
distinguishing itself from its competitors by its geographical presence and market
knowledge.

- The Group has production sites in the main countries in which it operates. This
enables it to offer its customers high quality service while reducing delivery times,
transportation costs, customs duties and working capital requirements.

- The Group believes its in-house research and innovation teams are best-in-class,
allowing it to provide innovative and durable products that are tailored to the needs
and demands of each of its local users while promoting environmentally responsible
solutions that keep it ahead of regulatory and industry norms.

An eco-innovation pioneer. Respect for the environment and human health at every
stage of the product lifecycle is at the heart of the Group's virtuous cycle design
approach, applied to all of its activities around the world. By offering ever more
innovative products having very low Volatile Organic Compounds (VOCs) emissions or
phthalate-free plasticisers, Tarkett positions itself as a pioneer, influencing industry
standards, encouraging a collaborative circular economy and involving all stakeholders
in this sustainable approach.

An international and experienced management team heads up a decentralised and agile

organisation. The management team, whose members have varied international profiles

and solid expertise, promotes an entrepreneurial spirit within the Group. The current
management team has played a key role in the development of the new strategic plan
which it is currently implementing.
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1.4 Overview of Group activities

1.4.1 Preamble on sources of information

Unless otherwise noted, the information included in this Section is based on Group
estimates for 2020 and is provided solely for informational purposes. The Group is
currently in the process of updating its estimates for 2021. To the best of the Group's
knowledge, there are no authoritative external sources providing exhaustive and
comprehensive coverage or analysis of the flooring market. Therefore, the Group has made
estimates based on a number of sources, including studies and statistics published by
independent third parties (in particular Freedonia, the European Parquet Industry

1.4.2 General presentation of Group activities

Federation and theEuropean Resilient Flooring Manufacturers' Institute), data published by
other players in the market and data obtained from its operational subsidiaries. These
various studies, estimates, research and information, which the Group considers reliable,
have not been verified by independent experts. The Group does not guarantee that a third
party using other methods to gather, analyse or compile the market data would obtain the
same results. In addition, the Group's competitors may define their geographic regions and
categories differently.

The Tarkett Group is one of the global leaders in flooring and sports surfaces, providing
integrated flooring and sports surface solutions to professionals and end-users in the
residential and commercial markets. Leveraging over 140 years of experience, the Group
offers believes that it offers the widest and most innovative product range in the industry.
The Group currently sells an average of 1.3 million square metres of flooring per day
through 34 production sites located around the world in each of its principal geographic
regions where it markets its products. The Group has an extensive geographical footprint
which enables it to capture growth opportunities wherever they arise. The Group holds a
leading position in each of its main regions and product categories.

In 2021, the Group's consolidated net revenue was 2,792 million Euros and adjusted
EBITDA amounted to 229 million Euros. The Group's financial information can be divided
into four segments: three of which relate to its flooring products and their geographic
regions (EMEA, North America, CIS, Asia Pacific (“APAC") and Latin America), and one
global segment which relates to its sports surface business.

2021 Universal Registration Document O Tarkett

23



GROUP PRESENTATION

Overview of Group activities

1.4.3 General presentation of Group markets

The Group sells its products in more than 100 countries worldwide. With local salesforces
and production sites located in its principal geographic regions, the Group is able to match
its products to local and regional demands and tastes. The Group's net revenue from
flooring sales are well balanced geographically between the different regions with 35% of
2021 revenue generated in EMEA (including sports surfaces), 44% in North America
(including sports surfaces) and 21% in CIS, APAC and Latin America.

Group product sales are divided between commercial users (approximately 68% of 2021
sales) and residential users (approximately 32% of 2021 sales). In these two principal
channels, renovation projects typically account for the large majority of sales
(approximately 80% of sales in terms of square metres). The Group sells residential flooring
with designs and styles adapted to the local specificities of each geographical region that
it serves. The CIS countries represent the Group's largest geographic region for residential
products. The Group's products for commercial end-users are sold mainly in North America
and Western Europe, although the Group's business is seeing growth in the APAC and
Latin American markets. The Group's commercial products benefit from the significant
research and development strategy led by the Group which is essential for meeting the
technical specifications of commercial end-users (such as offices, schools, universities,
hospitals, health centres, hotels and retail establishments). The Group's innovation

capacity is also a key factor in its success in the sports surface segment, where the Group
is the leader in synthetic grass and athletic tracks in North America and occupies a
privileged position in the synthetic grass sector in many European countries.

The Group has national and international trademarks that are recognised by professionals
and the general public and are fully integrated into the distribution strategies used in each
geographical region. Tarkett uses a diversified mix of distribution channels that include
wholesalers, speciality chains, independent retailers, large DIY retail chains, key account
customers and professional fitters from the building trade. Furthermore, the quality of the
Group's products is widely recognised by architects, fitters and contractors who are
instrumental in specifying and choosing flooring solutions, particularly for commercial
applications. The Group has also adapted its distribution strategy according to the
characteristics of the different segments in which it is involved. In particular, it has created
logistic platforms which enhance proximity with customers. The Group has also created
training centres intended for professionals in the building sector and fitters to guarantee
the optimum installation of its products and develop brand loyalty. The Group has a broad
network of sales and marketing offices with a local salesforce in each of its geographical
regions.
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1.5 Flooring and sports surfaces markets

The Group estimates that approximately 14.1 billion square metres of flooring were sold
globally in 2019, excluding sales of specialised products (concrete, bamboo and metal
flooring). The product categories sold by Tarkett account for approximately 26% of the
market, equal to 3.6 billion square metres in 2019.

The table below presents an estimated breakdown of the global flooring market in 2019 by
product category, based on the number of square metres of product sold.

As a result of the impact of the COVID-19 pandemic, estimates made in 2020 are not
representative of market data. It was decided to present the estimates made for 2019 that
did not take into account this impact.

(in millions of square metres) Volume % of global market
Resilient flooring (vinyl, linoleum and rubber) 1,511 11%
Parquet and laminate 1,397 10%
Carpet (commercial) 690 5%

Total sold by the Group 3,598 26%
Carpet (residential) 1,396 10%
Ceramic 8,645 61%

Other 448 3%

Total 14,087 100%

The flooring market segments in which the Group is present are resilient flooring (vinyl,
linoleum and rubber), parquet, laminate flooring and carpet for commercial users.

The Group believes that its current product categories still have strong growth potential,
however it may pick up opportunities in other categories if they are aligned with the Group's
profitable growth strategy. For more information, see Section 1.3 “Strategy”.

The flooring market is divided into residential and commercial end-users. In 2019, for the
product categories in which the Group is present, the residential market represented
approximately one-third of sales, while the commercial market represented approximately
two-thirds. In these two main categories and in each region, the vast majority of sales
(approximately 80% in square metres) are for renovation projects, while a minority is for
new construction.

The Group's sports surface products are generally intended for commercial use, primarily

by universities, schools and public facilities. Synthetic grass is also sold to residential end-
users, particularly for landscaping purposes in the southern United States.
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1.5.1 Flooring market

Demand for flooring products presents certain disparities depending on the geographical area due to different cultures, as well as climatic and regulatory factors. However, the globalisation
of certain hospitality and corporate customers in particular, the dynamism of worldwide players such as LVT and the consolidation of design trends enable worldwide players to differentiate
from those present at local level.

The table below presents a breakdown of the global flooring market in 2019 by product category and geographic area, based on the number of square metres of product sold.

(in millions of square metres) EMEA North America CIS, APAC and Latin America Total
Western Middle East/ CIS & Asia Latin
Europe Africa Balkans? Pacific America
Resilient flooring (vinyl, linoleum and rubber) 325 48 575 177 352 32 1,509
Parquet and laminate 332 94 247 165 533 26 1,397
Carpet (commercial) 90 25 286 6 267 16 690
Total sold by the Group 747 167 1,108 348 1,152 74 3,596
Carpet (residential) 277 189 790 78 62 - 1,396
Ceramic 431 1,239 351 242 5,319 1,063 8,645
Other 54 - 30 - 364 - 448
Total 1,509 1,595 2,280 669 6,897 1,137 14,087

(MThe countries included in Western Europe category are: Germany, Austria, Belgium, Luxembourg, Denmark, Finland, France, Italy, Netherlands, Norway, Poland, Portugal, Spain, Sweden, Switzerland, United Kingdom and other
countries in Central and Southern Europe.
@The countries included in the Balkans category are Albania, Bosnia Herzegovina, Bulgaria, Croatia, Macedonia, Montenegro, Romania, Serbia, Slovenia and Turkey (western).

The information below presents the principal characteristics of the geographic regions in which the Group does business.
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Market characteristics

In 2019, demand for flooring in Western Europe was 1.5 billion square metres, representing
11% of worldwide flooring demand. The product categories sold by the Group accounted for
747 million square metres in 2019, equal to 49.5% of flooring sold in Western Europe,
including 22% of wood and laminate product sales, 21.5 % resilient flooring and 6% carpets
for commercial use. Products in these categories are used by both the residential and
commercial market.

In Western Europe, the demand for different flooring product categories varies considerably
from one country to the next, particularly between Northern and Southern Europe. For
example, carpet is extremely common in the United Kingdom, while parquet is more popular
in the Nordic countries and demand for ceramics is greater in the south. In Germany and
France, the breakdown by product category is more balanced.

In Western Europe, the Group sells mainly resilient vinyl flooring, wood and laminate
parquets, as well as carpet for commercial use. The majority of these sales are made in
France, Sweden, Germany and the United Kingdom, with the majority of resilient flooring
sales taking place in France, Germany and the United Kingdom, and the majority of sales of
wood and laminate parquets in the Nordic countries.

In 2019, demand for flooring in the Middle East/Africa region was 1.6 billion square metres,
representing 11% of worldwide flooring demand. In this region, where ceramics counts for
nearly 78% of flooring demand, product categories sold by the Group represented 167
million square metres in 2019, equal to 10% of volume sold in the Middle East/Africa region,
including 6% wood and laminate parquets, 1% carpet tiles for commercial use and 3%
resilient flooring.

Growth factors

Recent trends in the EMEA region differ from one country to another. In France, the flooring
market has picked up since 2017 after having suffered for several years in a difficult
economic environment. In the Nordic countries and Germany the flooring market has
remained relatively stable, nevertheless it recorded a decline in laminate sales in a highly
competitive environment. In the United Kingdom, overall construction activity has
decreased in recent years despite an increase in home improvements and renovations. The
Group believes that the flooring market is currently stable in this region, although the
economic backdrop remains uncertain, in particular due to the consequences of the COVID-
19 pandemic and Brexit. Demand could level off for wooden parquet. However, volumes of
laminate flooring are likely to decline slightly. In this region, LVT sales (luxury vinyl tiles)
continue to experience faster growth than the general flooring market.

Competitive position of the Group

The Group is a leader in the Western Europe flooring market. It is a leader in vinyl flooring in
Europe and a leading company in parquet in general in Sweden. It is also the third largest
wood and linoleum flooring manufacturer in Western Europe. It is a leader in wood and
laminate flooring in Scandinavia with approximately 15% of sales in this region. Moreover,
the Group is the second largest manufacturer of carpets for commercial use in the EMEA
region.

The Group's main competitors in this region are European groups, which generally focus
their business on a limited number of products. Its major competitors in the region are
Forbo (resilient flooring), Gerflor (resilient flooring), Kahrs-Karelia Upofloor (wooden
parquet and resilient flooring), IVC (resilient flooring, company acquired by the Mohawk
group in 2015), Beauflor (resilient flooring), James Halstead (resilient flooring) and
Bauwerk-Boen (wooden parquet). In addition, the Group faces local competitors in certain
countries. Finally, in terms of the commercial use carpet market, the main competitor of
Desso (the Tarkett Group trademark) is the American group Interface.
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Market characteristics

In 2019, demand for flooring in North America was 2.3 billion square metres, representing
16% of worldwide flooring demand. This market is dominated by the carpet sector which
represented 47% of demand in 2019, however LVT is experiencing fast growth in the
majority of commercial and residential market segments. The product categories sold by
the Group accounted for 1.1 billion square metres in 2019, equal to 49% of flooring sold in
North America. 25% of products sold was resilient flooring and 13% carpets for commercial
use. In North America, these product categories are sold by the Group primarily to
commercial users and, to a lesser extent, to residential users.

Group flooring sales in North America are fairly evenly distributed across carpet for
commercial use, resilient flooring and vinyl and rubber accessories; laminate and rubber
flooring makes up a smaller part of residential sales. The Group sells its products primarily
to the United States, and to a lesser extent Canada (approximately 6% of its North America
sales). The Mexican market is regarded as part of the CIS/APAC/Latin America region.

Growth factors

The North American flooring market has seen constant growth between 2015 and 2019. In
2016, the US construction market saw a return to pre-recession levels and has continued to
reach new heights. This growth has stimulated both the commercial and residential
flooring market. A move towards modular hard flooring has contributed to LVT growth.
However, the North American markets have been affected by the introduction of customs
duties in 2018 and 2019 that have impacted growth.

In the coming years, the Group expects an increasingly difficult market due to the
uncertainty related to the COVID-19 pandemic and its impact on the American economy.
Sources analysed by the Group indicate that product demand could pick up thanks to
resilient products, particularly in the healthcare segment. In addition, the strong growth of
LVT continues at a higher rate that the rest of the market.

Competitive position of the Group

The Group enjoys a strong presence in several product categories in North America. It is
the third largest commercial flooring company in this region. Through the acquisition of
Tandus in 2012 and Lexmark in 2018, it is also the fourth largest commercial carpet
company in North America. The Group holds a leadership position for vinyl and rubber
accessories.

The Group's main competitors in this region are Mohawk, Shaw, Interface, Mannington,
Engineered Floors and Armstrong Flooring. The vast majority of sales for most of these
competitors take place in the American market. In keeping with the strong North American
preference for carpet, this product category represents a significant share of sales for these
companies (this is particularly the case for Mohawk, Shaw, Interface and Engineered
Floors). However, some of these companies, such as Mohawk, Shaw, Armstrong Flooring,
Mannington and Interface, also sell resilient flooring as well as wood and laminate parquet.
On the accessories side, the Group counts Nora/Interface among its competitors, which
manufactures rubber flooring, as well as local manufacturers. In recent years, this market
has seen several mergers and acquisitions: acquisition of Mannington vinyl tiles by
Armstrong Flooring, the former having recently bought Phenix-Pharr Flooring (carpets for
commercial use), takeovers of Beaulieu by Engineered Floors and of Nora by Interface.
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Market characteristics

In 2019, demand for flooring in Russia, other CIS (Commonwealth of Independent States)
countries and the Balkans (former Yugoslavia) was 669 billion square metres, representing
5% of worldwide flooring demand. Resilient flooring for residential and commercials use is
extremely popular in these countries: it represents 26% of flooring demand compared with
11% for the worldwide market as a whole. Besides resilient flooring, the main products sold
are ceramic tiles (36% of total flooring demand), wood and laminate parquet (approximately
25%) and carpet (13%).

Unlike Western Europe and North America, resilient flooring is used primarily in the
residential market in CIS countries. Renovation is a high priority for individual owners and
resilient flooring is both adapted to local tastes and the climate and attractive for
household budgets. The commercial market has been slower to develop in this region but
shows good growth potential. Commercial end-users select products specifically designed
for their environment and constraints. In particular, Russia has implemented extremely
strict fire protection regulations for commercial products. In Russia and the CIS countries,
the Group primarily sells vinyl flooring for residential use (and to a lesser extent wood and
laminate parquet), as well as commercial flooring products such as resilient flooring and
carpet for commercial use.

Growth factors

The Group expects to benefit from the fact that two thirds of the Russian residential market
has high renovation requirements according to the Russian national statistics agency
Rosstat. In addition, over recent years the Russians have begun to buy laminated flooring
to imitate the look of wood parquet while keeping to a reasonable budget.

Competitive position of the Group

The Group has been active in the CIS and the Balkans for over 20 years, primarily in Russia,
Serbia, Ukraine, Kazakhstan and Belarus. Thanks to its long history in this geographical
region, the Group is seen as a local company and a market leader. It is the number one
company for resilient flooring in Russia, Ukraine, Kazakhstan, Serbia and Belarus.

Tarkett's position as market leader for resilient flooring in Russia is the result of brand
recognition, local production, efficient distribution platforms and deep understanding of
local tastes. According to the Group, IVC (part of the Mohawk group since 2015), Komiteks
and Juteks/Beaulieu, three local companies, are the other leading companies in this region
alongside international suppliers Gerflor and Forbo.

Other prominent companies in this market are Kronostar, Kronospan, Kastomonu, Egger,
Classen and Unilin (part of the Mohawk group since 2005).

Finally, the Group is the third largest seller of wood parquet in the CIS countries, where its
main competitors are Barlinek and Kahrs-Karelia Upofloor.
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Market characteristics

In 2019, demand for flooring in Latin America and Asia Pacific was 1.1 billion and 6.9 billion
square metres respectively, representing 8% and 49% of worldwide demand. Ceramic was
the most used material in Latin America and Asia Pacific due to the local climate, ease of
production and number of local suppliers. In Latin America, the Group mainly operates in
Brazil where the majority of its sales are vinyl products for commercial use.The Group is
also present in Argentina.

In Asia Pacific, the Group primarily sells carpets and vinyl flooring in China, Australia and to
a lesser extent in the rest of Asia.

Growth factors

The Group believes that demand for product categories it offers in Latin America could
increase, in an overall market that is stagnant or even declining. In Brazil, LVT sales (luxury
vinyl tiles) continue to experience faster growth than the general flooring market in this
region.

With regard to China, Chinese government initiatives should continue to strengthen the
construction market. The ageing of the Chinese population should also lead to growth in
the retirement homes sector, in addition to the growth expected in the healthcare and
education markets.

Competitive position of the Group

The Group's position in Latin America was strengthened in 2009 with the acquisition of
Brazilian vinyl flooring manufacturer Fademac (now called Tarkett Brazil Revestimentos
LTDA). It is currently the leader in vinyl flooring for commercial use in Brazil. New
commercial organisations in Argentina will allow Tarkett to develop its presence in this
significant market.

Since 2012, the Group has a commercial carpet production site in China through its
acquisition of the Tandus group. In 2014, Tarkett strengthened its presence in
manufacturing and sales in APAC through two transactions in China.

In Latin America, the Group's main vinyl flooring competitors are Gerflor and Forbo. Its
main vinyl flooring competitors in APAC are Armstrong Flooring, Gerflor, LG and Forbo, as
well as local Chinese manufacturers. Finally, its mains commercial carpet competitors in
APAC are Interface and Mohawk, particularly in Australia.
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1.5.2 Sports surfaces market

Market characteristics

Within the sports surfaces sector, the Group primarily sells synthetic grass, athletic tracks
and gym flooring. The Group mainly sells sports surfaces in the United States and Canada,
but is also active in Europe, particularly in France, Spain, Benelux and the United Kingdom,
and in Asia Pacific. The Group draws on the acquisition made in Australia to benefit from
this market's potential.

The Group's sports surfaces are generally for sports use, mainly in universities, schools
and public buildings. In addition, synthetic grass is sold for residential use, especially for
landscaping in the United States.

Growth factors

The Group is confident that the growth in demand for sports surfaces will continue in the
long term, particularly as far as synthetic grass is concerned which represents a significant
share of the Group's sports surface sales. The growth in demand for synthetic grass is due
to the increasing renovation requirements for sport grounds and government restrictions
on water consumption (particularly in the United States). In addition, the Group is beginning
to benefit from the replacement cycle of grounds that were installed 10 to 15 years ago.

Competitive position of the Group

The Group is one of the largest suppliers of synthetic grass in the world and the largest
supplier of athletic tracks in the United States. It has many competitors, mainly smaller
companies and retailers who outsource the manufacture of synthetic fibres.

In the synthetic grass market, the Group's major competitors in North America are
AstroTurf (SportGroup), Hellas Construction, Shaw Sports Turf and Sprinturf. In Europe, the
Group is one of the biggest players with TenCate, Polytan (SportGroup) and Sports Leisure
Group.

With regard to athletics tracks, the main competitors are Hellas Construction, SportsGroup
(APT), Mondo and Stockmeier.
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1.6 Products marketed by the Group

The Group offers a diversified range of flooring solutions, enabling it to adapt to the
specificities of the markets where it operates. The choice of a flooring solution greatly
depends on the type of premises where the product is used. The demand for products from
both professionals and individuals varies significantly from one geographic region to
another, due primarily to cultural differences, requirements and environmental constraints,
particularly climate related.

The Group designs and sells products with the aim of offering a solution for different users
according to their requirements, demands and budget: choice of materials, design,
compliance with the various standards in force and movement of people. Its extensive
product ranges allow it to offer integrated decorative and functional solutions using
coordinating ranges of accessories. Product diversity allows the Group to respond to
several needs at a single site.

Each product features technological enhancements developed by the Group to offer quality
products for end-users. The products are also developed with environmental impact in
mind through a focus on product composition, manufacturing processes and end-of-life.

1.6.1 Presentation of the Group's products

The controlled use of renewable raw materials and recycled materials is part of the
products’ eco-design. Products are designed to promote better air quality and indoor
environments. For example, levels of Volatile Organic Compounds (“VOCs") emissions
lower than current standards and phthalate-free plasticisers for vinyl floors in certain
regions.

The products are also designed to be recyclable and may be reused either within the
Group's production chain or in other uses. The production process is also design to
minimise the use of water and energy at its production sites.

The Group has been active for several decades throughout the world. Its trademarks are
internationally or locally recognised and are associated with high quality products sold at
competitive prices. The Group often provides training to local fitters to optimise the
performance of the products purchased by commercial end-users, thereby improving
installation quality. The after-sales service provide support for professionals throughout
the life of its products.

The Group sells the following main product categories:

resilient flooring: vinyl or linoleum products (approximately 48% of 2021 revenue), which

includes:

- resilient flooring for residential end-users, including heterogeneous (multi-layer) vinyl
flooring, which can be sold in rolls or as tiles, especially luxury vinyl tiles (“LVT");

- resilient flooring for commercial end-users, including heterogeneous vinyl flooring in
rolls, tiles, or LVT, homogeneous vinyl (single-layer) flooring and linoleum floors;

parquet and laminate flooring (approximately 8% of 2021 revenue), including multi-layer
parquet and laminate flooring (residential and commercial end-users);

carpets (approximately 16% of 2021 revenue) primarily aimed at commercial end-users;
rubber flooring and and accessories (approximately 7% of 2021 revenue);

sports surfaces (approximately 21% of 2021 revenue), primarily synthetic grass and
athletic tracks.

The following table presents the breakdown of the Group's 2021 consolidated net revenue
by product type:

2021 net revenue % of revenue

Resilient flooring (vinyl and rubber) 48%
Parquet and laminates 8%
Commercial carpets 16%
Rubber and accessories 7%
Sports surfaces 21%
Total 100%
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The Group's activities are organised around four segments: three geographic regions for
flooring (EMEA, North America and CIS/APAC/Latin America), and one worldwide segment
for sports surface products. The following table presents the geographic breakdown of the
Group's 2021 consolidated net revenue (including sports surfaces).

The Group offers a wide range of resilient flooring, including homogeneous and
heterogeneous vinyl as well as linoleum. Both residential and commercial end-users
purchase heterogeneous vinyl. Homogeneous vinyl and linoleum, on the other hand, are
purchased primarily by commercial end-users.

The Group is firmly established in the resilient flooring market. It is the leading
manufacturer of vinyl flooring worldwide. Resilient flooring represents the largest portion of
the Group's sales in the EMEA and CIS/APAC/Latin America regions, and also accounts for
a significant share of its sales in North America. In particular, the Group is the largest
manufacturer of resilient flooring in Germany, Sweden, Russia and Ukraine. It is also the
third largest manufacturer of resilient flooring for commercial end-users in North America,
and it offers these products in Latin America (in particular in Brazil, where it is the largest
manufacturer of commercial vinyl flooring) and in APAC (notably China).

Residential vinyl flooring

The Group offers a variety of heterogeneous vinyl flooring for the residential market, which
includes apartments and individual houses.

Design, appearance and price ranges must be adapted to the budgets, tastes and needs of
the residential users, which are generally specific to each market.

Heterogeneous vinyl flooring is composed of several layers of PVC. A fibreglass
reinforcement can be added to bring dimensional stability, as well as a foam or textile
backing to provide specific acoustic or thermal resistance. On top, a printed decorative
layer, a transparent wear layer and a traffic resistant finishing treatment are added.
Heterogeneous vinyl flooring for residential end-users contains a thin wear layer, which
enables it to be sold at competitive prices while maintaining the level of durability needed
for residential use.

2021 net revenue % of revenue

EMEA 35%
North America 44%
CIS/APAC/Latin America 21%
Total 100%

In terms of the pattern printed on the flooring surface, the Group offers its end-users a
variety of colours and designs. To meet end-user expectations, the Group must tailor its
products according to the decorative trends and tastes specific to their geographic region.
Heterogeneous vinyl products also offer the advantage of comfort and easy maintenance
over a long period of time.

Residential heterogeneous vinyl flooring can be sold in rolls or in modular format, namely
tiles or strips. Rolls are generally installed with glue, whereas modular products may be
installed using glue, self-adhesive attachments or snapped together, which facilitates their
transport, installation and repair. Tarkett has also designed Starfloor Click, a range of
modular, designer, ultra-resistant luxury vinyl tiles (LVT). Installation is easy thanks to a
simplified assembly system with strips or tiles that clip together.

The Group helps customers choose flooring that matches their tastes and interior
decoration.

Commercial vinyl flooring

Commercial resilient flooring is specifically designed for high-traffic areas and can
withstand numerous shocks. This flooring is used in commercial premises and areas:
offices, local community buildings, educational and health institutions, retirement homes,
hospitality, shops, communal areas of apartment buildings and the industry and transport
sectors.

Resilient flooring for commercial uses includes a wide range of products in homogeneous
and heterogeneous vinyl.
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Heterogeneous vinyl flooring for commercial use is designed to withstand intense foot
traffic. A wear layer is applied to each product, thicker than is used on residential resilient
flooring, in order to reinforce the product and ensure its durability. Heterogeneous vinyl
flooring is suitable for almost any commercial use.

The Group offers two types of heterogeneous vinyl flooring: acoustic products intended to
reduce the ambient sound in a room (footsteps, voices, etc.) and compact products which
enhance the solidity of the flooring.

The Group offers a diverse range of designs and patterns printed on the decor layer, for
both rolled and modular products including luxury vinyl tiles (LVT), as further described
below, and Loose Lay Tiles. These frequently updated ranges give end-users a wide choice
of products.

Among these heterogeneous vinyl flooring products, the Group has developed a high-end
modular product intended primarily for the commercial market: luxury vinyl tiles (LVT). This
product offers a wide range of designs, which can easily be coordinated with other
products, and precision printing using sophisticated graphics.

Unlike heterogeneous flooring, homogeneous vinyl flooring is made in a single layer with
the pattern embedded directly in the product. This flooring is covered with a layer of
pigment and reinforced by a treatment that facilitates maintenance.

Parquet

The Group sells parquet in Europe (EMEA region), primarily in the Nordic countries. It also
sells these products in the CIS countries and the Balkans. The Group is among the leading
manufacturers of parquet in Europe and the CIS. Parquets are generally sold in the
residential market. Although most of the wood the Group uses comes from Europe, it uses
a staining process to adapt to demand in different markets and regions, in particular by
offering parquet that resembles exotic wood.

Homogeneous vinyl flooring has several advantages: its resistance to wear and tear makes
it an ideal solution for high traffic areas. It is available in a compact version for high traffic
areas and in an acoustic version. The absence of multiple layers in the product
composition makes the flooring design simple, hygienic and easy to maintain.

As a result of its particular acoustic benefits, antibacterial properties and reinforced
durability, homogeneous vinyl flooring is frequently used in the healthcare and educational
sectors, as well as in retirement facilities.

Linoleum flooring

The Group's historical product, it has been making linoleum for more than one hundred
years.

Linoleum is composed of a jute backing treated with renewable raw materials (linseed oil,
pine resin, cork and wood flour) to which a surface treatment is added.

Linoleum is a natural product covered with a surface treatment that makes it extremely
robust and easy to maintain. The Group's linoleum products offer a level of resistance
which is adapted to heavy use in communal premises. It is used above all in education,
healthcare, offices and indoor sports facilities.

The engineered parquet sold by the Group is composed of three main layers: the bottom
stabilising layer, a latted middle layer in soft wood or HDF (high density fibre board) and a
top layer of high quality wood. This composition results in a more responsible use of the
high quality wood, which is consistent with the Group's circular economy initiative, in a thin
layer and allows the Group to optimise the hidden layers with fast-growing species of
wood. These three stacked layers ensure the longevity of parquet, in addition to their
dimensional stability.
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The Group uses high performance protection techniques to reinforce resistance to
scratches and wear. Engineered parquet helps limit the use of high quality wood such as
oak. In this way, the Group contributes to sustainable forest management which requires
relatively long regeneration cycles.

Laminate flooring

Laminate flooring is mainly used in the residential market. Its allows the end-user to
reproduce their preferred design - wood, stone, ceramic or graphic design - with greater
durability at a lower cost.

Laminate flooring consists of a paper balancing layer, a core board of high-density wood
fibre or HDF, a decor layer of printed paper and an overlay to protect the visible surface.

The Group primarily offers carpets for use in commercial spaces such as office buildings,
public institutions, and the healthcare and education sectors. The Group's principal
markets for commercial carpet are North America, since the acquisition of Tandus in 2012,
and Europe, since the acquisition of Desso in 2014. In 2018, the Group significantly
strengthened its position in the North American hospitality sector carpet market with its
acquisition of Lexmark.

The Group offers three types of carpet, which correspond to three generations of products:
broadloom carpet, which is made from a polypropylene backing and fibres that are either
tufted or woven;

The Group sells a wide range of rubber flooring as well as vinyl and rubber accessories.
Flooring products include rubber sheets and tiles, while accessories include stair nosing,
tactile warning strips, tactile paving tiles, warning tiles, baseboards, decorative wall
skirting, thresholds and adhesives.

Sold primarily in North America, these products are used mostly by commercial end-users
in the healthcare and education sectors, in industrial buildings as well as indoor sports
facilities. The Group is the leading supplier of vinyl accessories in North America.

Laminate flooring is sold at competitive prices compared to wood and provides a durable
flooring solution. The Group offers a wide range of designs to end-users to satisfy all of
their wishes, although this product type is intended primarily for the residential market, in
particular through DIY (do-it-yourself) chain stores and construction material distribution
channels.

Laminate flooring is easy to maintain and install, particularly with the 2-Lock or T-Lock
click system where strips can be locked together without using glue. Laminate flooring can
also be adapted to the specific needs of each end-user: heavy use and weight, high
resistance to shocks and/or high-traffic areas. Due to its modular nature, laminate flooring
also allows users to easily change their flooring without incurring prohibitive costs.

modular carpet, sold in tiles and made of a vinyl or urethane backing and tufted (nylon)
fibres; and

hybrid carpet, which is an inseparable structure made of a resilient base, a nylon carpet
and a specific foam that contributes to its performance and enhances design options.

Carpet is a shock-absorbent floor covering with good acoustic properties that adds
comfort and warmth. The Group offers a wide selection of colours and patterns that are
regularly updated and tailored to appeal to its different geographic regions. The different
carpet ranges also offer acoustic properties and high performance resistance to rolling and
heavy traffic, as well as being comfortable to walk on and easy to maintain.

As part of the Group's sustainable development initiative, it can produce these products
with recycled rubber.

The Group offers rubber flooring and accessories in a wide variety of colours, patterns and
textures, in order to coordinate with its other flooring solutions. These products and
accessories are slip-resistant and shock-absorbent and provide a high level of safety. They
have natural acoustic properties, require little maintenance and are easy to install and
replace.
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The sports surfaces manufactured by the Group are used all over the world. They support
amateur and high level sports people in their activities and combine safety, comfort,
performance and attractiveness. Sports surfaces are laid in universities, schools and public
sporting areas, primarily in North America and Europe (particularly in France, Spain,
Benelux and the United Kingdom).

The Group has a strong presence in the sports market due to the diversity of its products. It
is one of the only flooring manufacturers able to provide such a wide range of sports
surface solutions.

The Group's sports surfaces includes three product types: synthetic grass, athletic tracks
and indoor sports flooring.

Synthetic grass

Synthetic grass represents the largest portion of the Group's sales of sports surfaces. The
Group is the leading synthetic grass manufacturer in the world, and particularly in North
America. Synthetic grass can be used for both sports surfaces as well as landscaping.

The Group belongs to the synthetic grass manufacturers certified by FIFA (International
Federation of Football Associations), World Rugby and the FIH (International Hockey
Federation), and its pitches are used for training or competition by some of the biggest
European football club, as well as for hockey, tennis and other multi-sports activities.
However, the main users of this product are universities and colleges as well as municipal
authorities.

The manufacture of synthetic grass is a three-step process for which the Group has
numerous patented innovative processes: fibre production, tufting and backing coating.

For sports facilities, the Group produces high quality fibres, whose properties result from
the chemical composition, extrusion parameters and unique, carefully designed geometry.
The Group has become a leader in fibre extrusion technology since 2010, when it entered
into a joint venture with Morton Extrusionstechnik (MET), a German company specialised in
fibre extrusion, a process completed in 2017. This company enables the Group to control
the fibre production process for its synthetic grass.

Synthetic grass is a cost-effective solution for owners or maintenance personnel of sports
facilities because it is less expensive to maintain compared to natural grass. From a
sustainable development standpoint, it also reduces water use and eliminates the need for
fertilizers. Synthetic grass offers resistance to wear and tear from constant, year-round
play, and can be used every day, unlike natural grass.

The Group also offers an innovative range of landscaping products with a variety of
designs that respond to the specific needs of end-users, in particular hospitality and
commercial areas. lts products are also available to residential end-users, in particular for
landscaping in the United States.

Athletic tracks

The Group offers athletic tracks that promote athlete speed, safety and comfort. They are
sold primarily in North America where the Beynon Sports Surface company is the market
leader.

Athletic tracks are composed of successive shock-absorbing layers of composite rubber,
to which a polyurethane layer is applied, with the surface then worked on to give a
particular colour and external appearance, whether smooth or rough.

Due to the polyurethane surface layer, the Group's athletic tracks are extremely durable and
provide athletes with important safety advantages, in particular due to their stability and
shock absorption. These tracks are also suitable for sporting performances: by restoring
the athletes' energy, they act as a springboard which “propels” the athlete a little more with
each stride. They are quick and easy to install, can be used in all weather conditions and
have good acoustic properties.
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Indoor sports flooring

The Group offers indoor sports flooring products in wood, vinyl, block or cast polyurethane,
rubber, grass and linoleum for multi-purpose sport venues and gyms.

Within the vinyl flooring range, the Omnisports collection is adapted to multi-purpose
sports venues. It is available in several levels of thickness to respond to the technical
requirements of a wide range of sporting events, and to offer performance qualities
adapted to the needs of its end-users. The Group also offers a parquet range for sports

1.6.2 Product manufacturing

such as basketball, handball, dance, futsal, volleyball, badminton, pelota, squash and
martial arts. Certain of the Group's parquet ranges are popular for their ease of installation,
such as its removable parquet (Sportable).

The Group's wide range of indoor sports flooring provides effective solutions for the
demands of both high level and amateur sports people: shock absorption, ball bouncing
and smoothness. Indoor sports surfaces are marketed by a dedicated Sport salesforce in
the North America and EMEA regions and by the general flooring salesforces in other
regions. These indoor sports sales are then recorded in the corresponding segments.

The Group uses various raw materials to manufacture its flooring products: PVC and
plasticisers for vinyl flooring; wood for parquet and laminate flooring; polymers and fibres
for carpets and synthetic grass; rubber, which is used in several flooring types; and cork for
linoleum flooring. The Group builds its supplier base on long-term relationships, while
focusing on optimising purchasing terms and adapting the Group's procurement policy to
the specific needs of each country.

Raw materials

The Group mainly uses two raw materials to manufacture the products which it markets:
PVC and plasticisers. These are used to manufacture homogeneous and heterogeneous
vinyl flooring.

Oil-derivative products accounted for slightly more than half of the Group's raw materials
purchases in 2021. PVC and plasticiser producers have worldwide presence, but with
regional differences relating to the supply and demand balance in different geographies.

When the Group makes acquisitions, it aims to reduce raw material costs by working jointly
with the target company's suppliers to honour the prices negotiated with the rest of the
Group.

Despite its close relationships with its suppliers, the Group is constantly looking for raw
materials opportunities, with regard to both technical characteristics and geographical
location, to ensure continued competitiveness.

Other raw materials

Wood represented around 11% of the Group's raw material costs in 2021. The Group uses
wood to make parquet and laminate flooring. The wood market remains very local, due to
the significant cost of transporting logs or rough timber. The Group is therefore subject to
local fluctuations in the price of wood.

The Group purchases other raw materials, in particular fibreglass for vinyl flooring, rubber
for rubber flooring, accessories and synthetic grass, nylon and polypropylene for carpets,
melamine and decor paper for laminate flooring and linseed oil, jute and cork for linoleum
flooring.

Supplier relationships and purchasing policy

Suppliers are essential partners of the Group. The Group has chosen to build long term
relationships with selected partners.

The Group is careful to maintain trusting relationships over the long term with all its
suppliers. These relationships enable the Group to negotiate favourable commercial terms,
but also to create value through innovations.

In order to adapt its procurement structure to different geographic regions, Tarkett favours
partnerships with:

the leading international chemical companies, such as BASF, Eastman, Westlake/
Vinnolit, Vestolit, etc.) which supply the Group throughout the world;

local suppliers.
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The Group is committed to centralising its purchases at the global level for the most
important raw materials used to manufacture vinyl flooring, parquet, and, since 2015,
carpets.

In the majority of supplier agreements, pricing is indexed monthly or quarterly to market
prices of the raw materials used in manufacturing its products. These agreements have
terms of between one and three years with no commitment on purchase volumes.

The Group's purchasing policy is based on four principles:
market analysis and building a worldwide pool of suppliers;
optimisation of raw materials;

The Group's production sites are located as close as possible to product delivery sites,
while maintaining competitive production costs. The Group has 34 production sites in 19
countries to be close to the markets where it sells its products, reduce transport costs and
customs duties and remain competitive compared to local players.

Since 2009, the Group has implemented a “Lean Management" style "World Class
Manufacturing" continuous improvement programme in its plants. Its main objectives are
to improve employee safety, customer service, product quality, environmental footprint and
production costs.

The Group uses flexible assembly lines so that it can adapt production to changes in end-
user demand.

Location of production sites

The Group owns 31 production sites and rents three in the United Kingdom, China and the
United States.

As a result of the Group's historical presence, it has 12 production sites, excluding Sports
plants, in EMEA (including two major sites with more than 500 employees each in
Luxembourg and Sweden). The production sites supply the products it markets in this
region: resilient flooring, laminate flooring, parquet, carpet and sports surfaces. In 2020,
Tarkett closed its site in Goirle in Wales and transferred activity to an entirely automated

collaboration with key suppliers to achieve continuous improvement;
undertake an annual review of main contracts.

The Group actively manages its portfolio of partner suppliers. The Group reviews its main
contracts annually in order to renegotiate prices and determine supplier availability.

Diversification of raw materials that the Group uses enables it to substitute inputs between
several suppliers and thus reduce its dependence on certain specialised suppliers.

The Group cooperates closely with its key suppliers on technical issues and innovations. It
also shares its growth objectives with them in order to ensure that they increase
production capacities sufficiently to respond to increased demand.

warehouse. The Group also opened a plant in Tuzla in Turkey specialising in the production
of resilient flooring primarily for the Middle East markets. A small portion of European
production is also marketed in North America, the Middle East, Latin America and Asia.

The Group owns 10 production sites (excluding Sports) in North America, which produce
vinyl flooring, accessories, carpet and, to a lesser extent, sports surfaces.

The CIS/APAC/Latin America region also has a substantial number of production sites to
satisfy local demand. In this region, the Group has seven production sites, including two
major sites, one in Backa Palanka in Serbia, and the other in Otradny in Russia. The Otradny
site has more than 1,000 employees and is the Group's largest site worldwide. The
production sites in the CIS/APAC/Latin America regions make resilient flooring, parquet,
laminate flooring, carpets and rugs. The Group also has a carpet production site in China as
a result of the Tandus acquisition and a recently acquired vinyl flooring production plant
near Beijing. In Brazil, where the Group is the leading supplier of commercial vinyl flooring,
it has a production site that manufactures this product to satisfy local demand.

The Sport segment includes six production sites. Two of them manufacture synthetic grass
(one in the United States and one in France), two athletic tracks production sites in the
United States and one fibre extrusion plant for synthetic grass in Germany. Since the
acquisition of Grassman in 2018, the Group now has a synthetic grass production site in
Australia.
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The following table presents the Group's manufacturing sites and the main products manufactured at each site.

Division
EMEA

North America

CIS

APAC

Latin America

Country
Germany

France

Italy
Luxembourg

United Kingdom

Sweden
Poland
Netherlands
Belgium
Turkey

Canada

United States

Mexico
Russia

Serbia

Ukraine
China

Australia
Brazil

Products

Fibres for synthetic grass
Resilient flooring
Synthetic grass

Resilient flooring

Resilient flooring (linoleum)

Resilient flooring
Resilient flooring
Parquets
Resilient flooring
Parquets
Resilient flooring
Carpets

Carpets
Resilient flooring
Resilient flooring
Shockpads
Athletic tracks
Synthetic grass
Resilient flooring
Resilient flooring
Carpets

Carpets

Carpets
Resilient flooring
Luxury vinyl tiles (LVT)
Resilient flooring
Laminate flooring
Resilient flooring
Resilient flooring
Parquets
Carpets and rugs
Resilient flooring
Parquets
Carpets
Resilient flooring
Synthetic grass
Resilient flooring

Location
Abtsteinach
Konz
Auchel
Sedan

Narni
Clervaux
Lenham
Hanaskog
Ronneby
Orzechowo
Jaslo
Waalwijk
Dendermonde
Tuzla
Farnham
Toronto
Hunt-Valley
Calhoun
Chagrin Falls
Middlefield
Dalton
Calhoun
Dalton
Florence
Florence
Mexico
Mytishchi
Otradny
Backa Palanka

Kalush

Suzhou
Beijing

Botany
Jacarei
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The Group's investments in production sites

In recent years, the Group has made significant investments in its production sites in order
to respond to increasing customer demand, maintain competitiveness and continue
reducing production costs.

Operations performance improvement
The Group is continually looking to improve its processes.

In February 2009, the Group launched a “World Class Manufacturing" (“WCM") programme,
inspired by the success of programmes in the auto industry.

This programme pursues three main aims:
improve product quality and customer service;
improve the safety and performance of production sites; and
improve financial profitability while reducing the Group's impact on the environment.

In the framework of the WCM programme, the Group is particularly focussed on customer
satisfaction and is carrying out initiatives to improve product quality, on-time delivery and
production yields, all while reducing environmental impact.

The Group has appointed WCM leaders for all its sites who coordinate ongoing
improvement projects on-site and develop related methodologies. They can then share
their experiences within the WCM network, thus competing together on operational
improvements and profitability within the Group. The Group also has a central team
dedicated to the WCM programme. The team visits each production site to help local teams
to implement the WCM programme. By travelling to the various production sites, the WCM
team can adapt the programme's methodologies to local conditions, while at the same time
managing action plans centrally.

The Group has been recording positive results for several years thanks to the introduction
of the WCM programme. Following a study conducted by an independent body, it has noted
a significant improvement in customer satisfaction in around fifteen countries where it
sells its products. There has been a substantial decrease in accidents at the Group's
production sites and a decreased environmental impact from the manufacture of its
products. In addition, the WCM programme has improved management of the Group's
supply chain and led to a significant reduction in production costs over the course of the
last eight years.

The Group believes that the WCM programme will continue to generate substantial savings
in production costs in the coming years.

A team dedicated to cross-divisional safety action was created in 2020 to expedite our
progress and strengthen the robustness of our processes. It draws on the WCM
programme which emphasises the prevention of safety risk in plants and the systematic
analysis of all incident with identification and elimination of their main causes.

At the same time, training has been conducted to raise employee and management
awareness. The Group's Executive Management Committee is particularly sensitive to
employee safety and discusses the subject with employees on plant visits.

The Group has implemented a quality control structure in its plants to ensure rigorous
monitoring of its products.

In the framework of the WCM programme, teams systematically analyse the main causes
of customer complaints and quality defects and create action plans to eliminate them.

The Group takes the environment into consideration at every stage of product design. For
that reason, it does its best to select materials that present the least risk to end-users and
the environment, and that can be part of a biological or technical cycle. The Group
prioritises the use of renewable and recyclable materials in manufacturing its products.

The Group has also developed a flooring collection system called ReStart® where cuttings
and used flooring on building site and in companies are collected to be recycled or reused
in the manufacture of new flooring.

The Group has also signed a partnership agreement with the German research institute
EPEA (Environment Protection Encouragement Agency) to roll out the eco-innovation
programme Cradle to Cradle® across the Group. This programme aims to reduce the
environmental impact of industrial activities and to design products with materials that
respect human health and the environment, and that allow for indefinite recycling of end-
of-life products.
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1.6.3 Product distribution

The indoor flooring market is divided into residential and commercial end-users.
Residential users buy the Group's products primarily to renovate their homes, but they may
also purchase them in connection with construction projects. Commercial users choose
flooring for areas that are generally open to the public, in connection with both renovation
and construction projects.

Residential users have limited knowledge about the different product qualities and
attributes. They are therefore largely dependent on the salesperson at the sales outlet
when selecting their flooring. In general, residential purchases of flooring are made in DIY
stores). These products may, however, also be purchased from specialised construction
material suppliers, especially when the contractor or fitter is making the purchase.
Therefore, awareness of the Group's trademarks among fitters and salespeople may have a
large influence on product choice. Numerous distributors are working on the development
of their e-commerce sales. This represents around 3% of the market and some 7% to 8% of
sales for certain DIY stores, with continued growth due to the health crisis where the online
visibility of trademarks and products is increasingly important.

The commercial market includes large-scale projects as well as those with small surface
areas, such as artisans and boutiques, whose purchasing patterns tend to be similar to
residential users. This segment is markedly more heterogeneous than the residential
market in terms of technical requirements, but less varied in terms of design. In a
commercial project, each space is designed for a very specific purpose, and materials must
often be supplied in large quantities. For example, in a hospital project, the flooring
solutions must conform to strict hygiene requirements to prevent the spread of nosocomial
infections. Hospital flooring will also be required to meet minimum standards of slip
resistance, static absorption and noise absorption. A large department store or a mall, on
the other hand, would require an ultra-resistant flooring to bear intense foot traffic without

showing signs of wear. Office flooring must take into account acoustic considerations
(absorb sound), comfort and durability. In addition, public areas are subject to regulations
that can vary considerably from one country to the next, even within a single economic
zone such as the European Union.

On the commercial market, the interior installation must comply with many requirements in
terms of design, cost, technical performance, durability, compliance with standards and
public health. Project managers are greatly influenced by specifiers in the choice of
flooring, in consultation with the end-user. Specifiers can include almost any type of
construction industry professional: they may be architects, interior decorators, fitters,
project managers or approved building contractors. They are tasked with studying each
product and understanding the relative advantages and disadvantages of the various
flooring solutions. As a result, they tend to be open to technological innovations. The Group
has teams dedicated to maintaining close relationships with specifiers and this is a key
success factor in the commercial market.

For the same reasons, the commercial flooring market has other particularities in terms of
distribution channels. Unlike the residential market where the consumer places an order
immediately, the commercial buyer has to plan purchases. In general, a project will begin
with a planning phase where the quantities and qualities of each type of construction
material will be determined and delivery and installation schedules will be set. It is during
the planning phase that a manufacturer has the opportunity to act as a consultant to the
specification team and design a customised solution based on the project's technical and
aesthetic requirements, leaving the design and cost considerations to the project manager
according to their specialisation. The order can then be placed by the fitter with the
wholesaler or directly with the manufacturer depending on the project size and
specification.
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1.6.3.1 Distribution strategy

The Group works with different distribution channels depending on whether the product is > pull. The Group has also formed specialised team to implement the “pull” strategy which
for a residential or commercial end-user, in line with the characteristics of each market. It aims to encourage the sale of products stocked by wholesalers to end-users. In the
reaches customers using a “push and pull” strategy: commercial market, the salesforce focuses its efforts on the main specifiers such as
> push. Specialised teams are in charge of the implementation of the “push” strategy architects, interior design firms and construction companies.

whose aim is to encourage wholesalers to buy the Group's products. To that end, the
Group's salesforce meets with them to discuss the advantages of its flooring and
present the trademarks under which it markets its products. The Group has entered into
numerous agreements with the main wholesalers in each market. In the residential
market, in addition to wholesalers, this strategy also includes DIY chains and
independent speciality retailers;

success factors for an online presence
etc.).

The following diagrams illustrate the o
residential and commercial markets.

Resldentiol market
——3 Sgles ====% Solesforces

Independent retailers.
General contractors

Wholesalers
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Commercial market
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The Group supports several e-commerce leaders and is establishing its expertise on key

(range, content, customer feedback, delivery terms,

peration of the Group's distribution strategy for the
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The distribution strategy for the commercial market is complemented by training centres,
called “Tarkett Academies”, which promote awareness of the Group's products among
specifiers and ensure the highest quality installation services. The Group has 11 Tarkett
Academies throughout the world (in eight countries). These training centres are primarily
aimed at young professionals such as architects and designers, as well as building industry
professionals, namely flooring installers and fitters.

The Group's products are distributed primarily by distributors and wholesalers, retail
chains, fitters, specialised chains and independent stores.

The weight of each distribution channel is different in each geographic region:

the majority of the Group's sales in the North America and CIS/APAC/Latin America
regions are through distributors. This channel is characterised by large storage spaces,
providing significant economies of scale in terms of logistics, with delivery to a large
number of retail stores. In Western Europe, on the other hand, a smaller share of sales is
through distributors, though the number still remains significant;

large retail chains are common in Western Europe and North America, representing a
significant share of the Group's sales in these regions. This distribution channel is
currently less significant in the CIS countries, but could grow in the years to come;

In these training centres, fitters learn how to correctly install Tarkett products, which often
influences them to choose or recommend Tarkett products for their future projects. Thanks
to its training centres, the Group also improves its reputation, increases loyalty to Tarkett
trademarks, encourages the loyalty of participants, develops special relationships with its
commercial partners and improves customer satisfaction, notably by guaranteeing an
optimum product installation.

independent stores represent a relatively significant share of the Group's distribution in
Western Europe and the CIS/APAC/Latin America region, with a larger presence in high-
end products such as parquet;

fitters and building companies represent a significant share of sales in Western Europe,
particularly in the commercial sector.

It should be noted that commercial carpet distribution (the Tandus, Desso and Lexmark
businesses acquired in 2012, 2014 and 2018 respectively) is a special case, since it is
generally distributed directly to commercial end-users in the form of “turnkey” solutions.

The Group has a large and diversified customer base, including, in particular, distribution companies and leading large retail chains. Distributors are the Group's principal customers and

represent the majority of sales volume, followed by retail chains (including DIY chains).

The Group is not dependent on its main customers. In 2021, the Group's largest customer represented less than 5% of total consolidated net revenue.

The Group employs roughly 1,400 sales professionals dedicated to selling the Group's products. They are spread over 46 countries, enabling the Group to adapt to local differences and
better understand the market needs. Each sales office has its own organisation, responding to the requirements and structure of the local market. One of the main strengths of the Group's

salesforce organisation is its ability to adapt to local market differences.
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The Group's logistics organisation is based on three main principles:
improving the quality of customer service, in particular by offering a wide product range
and rapid delivery;
reducing costs, in particular storage, transport costs and customs duties; and
adapting the distribution network to the characteristics of local markets at the lowest
cost.

The Group works with its distributors to support their logistics needs and reduce costs. For
example, in 2013 and 2014 the Group extended its logistics platforms in the CIS countries,
where there are 11 regional distribution centres located close to its main distributors. This
unique approach to distribution gives the Group a significant advantage over its
competitors in the CIS countries. This leads to a clear service improvement and a close
relationship with customers: reduced delivery times, improved training of teams and better
after-sales service.

Logistics and transport
Transport of the Group's products is organised with the objective of improving the quality
of customer service while managing transportation costs both upstream and downstream.

Upstream, for delivery of raw materials and other materials needed to manufacture
products, the Group negotiates framework agreements with its principal suppliers covering
prices and lead times and favours the production sites near its suppliers’ manufacturing
sites.

Downstream, for delivery of products to customers, the primary objective of the Group's
logistics organisation is to offer short delivery times so that customers can optimise their
inventory levels. In some countries the Group uses outside service providers.

Most of the Group's production sites are located in the regions in which it sells its
products. By reducing the distance between production sites and customers, the Group
improves service, significantly reduces transportation costs, saves on custom duties and
shortens delivery times.

Logistics and information systems

The Group's information systems include various applications, in particular applications to
manage purchases and product life cycles, resource planning, customer relations, supply
chain management, accounting and financial information and human resources.

The Group continues with its optimisation, consolidation and security programmes of its
information systems on an ongoing basis.

To do this, it invested in the deployment of a SAP software system to improve monitoring
and management of the Group's activities, to make internal processes uniform, simplify the
services offered to end-users and develop the Group's online presence.
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1.6.4 Product innovation and intellectual property

The Group has a long history of research and development. Innovations are incorporated into the Group's new products and industrial processes in order to offer new solutions shifting
towards respect for the environment and end-user needs in both residential and commercial markets.

To the extent permitted by local law, the Group patents, trademarks or registers its industrial know-how and research and development innovations in order to protect its intellectual

property.

The Group's research, design and development policy

Research and innovation is at the centre of the Group's strategy. Over the last three years,
spending on research, design and development has been stable at €23 million Euros for
2021, equal to 1% of revenue.

In 2021, the Group continued to invest heavily in latest generation laboratory equipment.

The Group's organisation leverages the key expertise of internal and external reference
networks and on a structured innovation process aimed at improving customer satisfaction
and creating competitive advantage. In particular, in terms of the health and well-being of
those who live in the spaces we fit out, in terms of the installation and maintenance, total
operation costs or even sustainable development.

Design is also a key aspect of Tarkett's innovation with design creation answering the
latest worldwide and local trends being built into its research policy.

Organisation of the Group's research and development activity

The Group's research and development activities employ over 200 employees in the
international research and innovation centre located in Luxembourg or in the 24
development and application laboratories located in 15 countries worldwide. This allows
the Group to cater for the specificities and needs of local users while developing synergies
in terms of expertise and anticipating future trends.

An internal network of experts is organised by speciality and accessible through a unique
digital collaboration platform. These internal experts support development and innovation
project leaders throughout the world. They also have the responsibility or ensuring and
building long-term competitive advantage around technical and scientific expertise that the
Group would like to harness to develop business over the coming years.

In order to develop expertise and innovative creativity, the Group has formed close
relationships with external experts and leading institutions.

Tarkett dedicates around 20% of its Group research and innovation budget to external
research activities. In this framework, the Group has also entered into partnerships with
research laboratories from the most prestigious universities, engineering schools and
public research centres throughout the world depending on their expertise in specific
subjects. For example, with the German scientific institute EPEA (Environment Protection
Encouragement Agency), UNISTRA (University of Strasbourg), Mines ParisTech (Ecole des
Mines de Paris) and the Douai Mines engineering schools, to develop new expertise and
attract young talent (engineers, doctors, graduates, etc.). The Group has also developed
special relationships with certain suppliers through innovative partnership agreements
relating, for example, to surface treatment and inks.
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Key principles

The Group's innovation strategy aims to offer greater benefits to our customers in every
step of the product lifecycle and, for this reason, actively supports the Group's “Change to
Win" strategy.

The Group's innovation strategy is based on four key pillars:
Health and well-being
Circular economy and carbon footprint
Product installation and maintenance
Total ownership cost

Tarkett continuously researches new materials and processes that have a lower carbon
footprint, respect the environment and human health. Since 2010, Tarkett has evaluated
over 5,000 materials through a third party organisation (EPEA) in order to select quality
materials and design health and environmentally friendly products. The Group details its
product composition in the document entitled “Material Health Statement" issued by EPEA
on the Tarkett North America website or on customer request in Europe. In Europe, an
indicator system displays the COV emissions level of each product.

The Group places a great deal of importance on the principle of eco-design in a virtuous
circle based on the principles of Cradle to Cradle®. In 2021, Tarkett obtained 22 Cradle to
Cradle® certifications covering a wide range of product categories including carpets,
linoleum, rubber, wood and synthetic grass.

Testament to the Group's commitment to the circular economy and its effort to reduce its
carbon footprint, Tarkett has developed innovative technologies at the Waalwijk
(Netherlands) site that separates the fibres from underlay and carpet tiles and recycles the
two components. In 2019, Tarkett and Aquafil announced an innovative partnership to
recycle 100% of carpet tiles made from an EcoBase® underlay and PA6 nylon thread.
Furthermore, recycling carpet tiles with EcoBase® and made from ECONYL® fibres reduces
CO, production by up to 84% compared to incineration.

The third pillar of the Group's innovation strategy is built around the development of
solutions that make installation or removal easier, as well as cleaning and maintenance of
the flooring.

The COVID-19 pandemic highlighted the importance of applying strict health protocols. For
years Tarkett has made every effort to develop easy care solutions and to recommend
optimal cleaning procedures. Tarkett offers increasingly easier care solutions that resist
traffic and stains such as the Contour vinyl tiles with Tectonik™ technology, iD Inspiration
with Tektanium™ technology or even 104, resilient flooring that offers excellent stain
resistance in a hospital setting.

The Group has developed a complete range that's easy to lay including modular solutions,
carpet tiles, soft and hard vinyl tiles, as well as iD Click Ultimate and Starfloor Click Ultimate
offering a wide selection of models and innovative designs. In addition, Tarkett offers
solutions that can be installed on floors that are still damp to make the fitter's work easier.
For example the Rollsmart adhesive or fabric tiles with Omnicoat technology and, since
2020, a new generation of loose laid products in rolls (Genius HE).

In terms of total ownership cost, Tarkett deploys several categories of systematic approach
to Design to Cost and Design to Value to offer the appropriate product or solution at the
right price and with the optimal ownership cost.

Finally, Tarkett is determined to maintain its stronghold in the area of creative and
innovative design and optimise the ‘“cross-categorisation” possibilities of its different
product ranges. The Group has developed various digital printing technologies for wood
and vinyl to offer unique designs and new services such as co-creation with designers.
Tarkett is also the first company to develop this technology for mass personalisation of
vinyl floor coverings.
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The Group's numerous innovations

As early as 1942, the Group developed a new process for manufacturing parquet that
reduced the amount of wood used. Since then, the Group has always worked to develop
products and concepts that simplify the lives of end-users while respecting the
environment and public health.

At the end of 2021, 95% of our vinyl floorings were phthalate-free worldwide (with the
exception of the recycled content of certain products in certain countries). Tarkett's eco-
innovation is also happening at the industrial level by recycling the plasticiser emissions of
its products, as is the case at the plant in Farnham, Canada.

Another example of eco-innovation is the underlay of the Ethos® carpet tiles made from
recycled materials from used glass film from windscreens and security glass. The same
material was used in 2018 the iD Revolution tile range which received the Gold Cradle to
Cradle® certification.

Tarkett also provides solutions that protect flooring surfaces allowing for easier cleaning
and maintenance. In 2018, LVT Contour in the United States used Tectonik® varnish
offering the best market performance in terms of stain and abrasion resistance.

The Group's innovation awards
Over the last four years, the Group has received awards and certifications in numerous
areas, and in particular: the Muuuz International Awards (MIAW) also recognised our new
iQ Natural collection (iQ Natural is the first bio-attributed vinyl flooring). The award is
presented to the most innovative products in architecture and design.
Tarkett linoleum range - a key example of our sustainable development approach - was
a winner at the 2021 Muuuz Design Awards;
In 2021, the Muuuz International Awards (MIAW) also recognised our new iQ Natural
collection.The award is presented to the most innovative products in architecture and
design. iQ Natural is the first bio-attributed vinyl flooring.
In 2021, Color Splash Speckled Rubber Tile won the Best of NeoCon (United States)
award in the Hard Surface Flooring / Natural Materials category;

In 2020, iQ Surface received a "Red Dot Design Award";

In the United States, Tatami System received two "Good Design" awards from the
Chicago Athenaeum Museum of Architecture and Design in collaboration with the
European Centre for Architecture Art Design and Urban Studies;

In the United States, the Garden Walk collection (commercial carpet North America) won
the "SID Design Impact” award from the American Society of Interior Designers;

In 2019, iD Revolution won the FX Award from the interior design publication FX
Magazine in the United Kingdom;

In Luxembourg, iD Revolution received the environmental award in the product category
of the Fédération des Industriels Luxembourgeois (Business Federation of Luxembourg,
FEDIL);

In the United States, ethos® Modular with Omnicoat Technology™ received the Re|focus
Sustainability Innovation Award in the Design category form the Plastics Industry
Association and the Society of Plastic Engineers Sustainability Division;

In the United States, Tatami System received the prestigious Building Product
Innovations Award at NeoCon 2019;

In the United States, iD Mixonomi was awarded a #MetropolisLikes award and a HiP
award for flooring designed for the hospitality industry at the NeoCon Awards which
celebrates innovative products;

In France, iD Surface received the Architecture @ Construction award at the Muuuz
International Awards ceremony (MIAW) organised by Muuuz in partnership with the
magazine D&A;

In the Netherlands, Desso Flores and Desso Colourant carpets received two awards from
"Good Industrial Design” during Dutch Design Week in Eindhoven;

In 2018 in France, iD Revolution received the Innovation Team Best Practices 2018
award, organised by the University of Paris Sorbonne and the Paris Innovation Directors
Club. In addition, iD Revolution received the UK's Green World Award, where iD
Revolution was Global World Winner in the Innovation Category;

The Pentagonals collection received the Best of the Year award from Interior Design
magazine.
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The Group complies with a large number of regulations, standards and certifications in the
countries where it sells its products. These standards vary depending on the geographic
region where the Group is present, the type of building in which a product is installed and
the type of flooring. The Group exceeds the standards and regulations in force in terms of
environment and human protection.

Mandatory standards and standards with which the Group complies voluntarily

The Group is subject to two types of standards: mandatory standards based on legal
requirements (such as European regulations or national decrees), and voluntary standards
that it has chosen to comply with to respond to its customers' needs.

In most cases, compliance with mandatory standards must be certified by independent
laboratories and/or organisations as well as by a governmental authority. The main aim is
to guarantee safety and protect the health of users by demonstrating the product's
compliance with statutory requirements. They relate mainly to properties such as fire
resistance, skid resistance and the limitation of emissions of toxic products.

Voluntary standards are primarily testing standards to determine a product's technical
performances, such as acoustic properties or dimensional stability, and specifications
relating to minimum thresholds for a specific use. These standards vary depending on the
product and its intended use (school, hospital, home).

Especially in the commercial market, users often stipulate compliance with non-mandatory
standards. Specifiers (architects, contractors, etc.) demand compliance with these
standards in their specifications. Moreover, compliance with non-mandatory standards is
also required by certain national or municipal governments for the construction or
renovation of public buildings.

The Group discloses the different standard with which it has chosen to comply. Purchasers,
specifiers and users may also be informed of all the flooring characteristics. This enables
them to differentiate the Group's products from those of its competitors. The technical
specifications that the Group chooses to communicate vary depending on the requirements
of the market in question.

Standard organisations and standards applied in different geographic regions

Organisations for standardisation define the technical characteristics and performance
that a product must meet, as well as the tests to be used.

At the international level, the principal organisation in charge of publishing the standards
applicable to the Group is the International Standardisation Organisation (“ISO").
Compliance with 1SO standards is based on the principles developed by the World Trade
Organisation, and is technically voluntary, although often required by architects and project
contractors, in particular for government buildings. Furthermore, agreements between the
ISO and Europe enable the transposition of an ISO standard into a European standard.

In Europe, standards are established by the European Committee for Standardisation
("CEN"). These standards, called “EN" standards, are mandatory when referenced by a
European regulation. Each European Union Member State is required to transpose the
European standards into its national standards, replacing the corresponding national
standard.

The “CE" marking for construction products is governed primarily by Regulation No. 305/
2011 of April 24,2011, which entered into force on July 1, 2013. It covers health, user safety
and energy savings, and defines the mandatory requirements in order to sell the Group's
products in the European market. The CE marking indicates that the Group's products
comply with the various harmonised standards specific to those products and attests that
the flooring has been adequately tested. Among the requirements for the CE marking,
products must demonstrate fire resistance, low levels of toxic fumes, and anti-slip
properties. For example, the Group complies with the harmonised standard EN 14041,
which details requirements for resilient and laminate flooring and carpets. A complete
overhaul of this rule is currently under discussion. This should result in the introduction in
particular of long-term requirements related to sustainable development and the circular
economy.

In addition to the CE marking, the Group is required to comply with Member State
regulations, which may rely on national standards established by organisations in various
European Union Member States, such as the Association Frangaise de Normalisation
("AFNOR") in France and the Deutsches Institut fiir Normung (“DIN") in Germany. The Group
is subject to national standards in the countries where it sells its products.
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In the United States, workplace regulatory environmental and safety requirements are
primarily drawn up at Federal government level, whereas regulatory requirements on the
use of goods are essentially set at state level. For example, flooring fire resistance
properties or the restricted use of certain chemical substances for specific goods are
generally found in the regulations of each state or each city. The formulation of voluntary
standards applicable to flooring in the United States is mainly handled by the American
Society for Testing and Materials (*ASTM") or the American National Standard Institute
(“ANSI"). Both the federal and state governments may decide to adopt ASTM or ANSI
standards, thereby making them mandatory. ASTM and ANSI standards are mandatory
when referenced in federal or state regulations.

The Group has a significant portfolio of trademarks and patents which gives it a strategic
advantage over its competitors that it constantly works on maintaining,

Trademark portfolio

The Group's products are sold under known trademarks targeted at specific regions and
markets.

The Group sells its product under the internationally recognised trademark Tarkett®, and
under specialised international or regional trademarks that are widely recognised in their
markets such as FieldTurf®, Beynon®, and GrassMaster® for sports surfaces, or Desso®
(Western Europe - Carpet), Sinteros® or Sintelon® (SEE and CIS)

In certain markets, the Group uses a multi-trademark strategy, using different trademarks
for different distribution channels, to cover the entire market and optimise coexistence
between the Tarkett Group's different distributors.

The Group's principal trademarks are protected and leveraged in the markets where the
Group operates.

Protection of the Group's trademarks is based on registration or prior use of the marks,
according to the jurisdiction. Such protections are subject to either national, European and/
or international registrations for varying lengths of time depending on the applicable laws.

In Russia, flooring products must comply with numerous technical standards imposed by
various federal laws and technical regulations, including, in particular, Federal Law No.
184-FZ on the verification and compliance system for flooring and Federal Law No. 123-FZ
on fire safety requirements.

Countries such as Australia, New Zealand, Japan and China also develop standards as well
as national regulations with which the Group may be required to comply.

Finally, certain laboratories and private sector organisations have established procedures
for labelling products that comply with certain standards.

The Group actively participates with organisations such as ASTM, ANSI, ISO and CEN in the
process of developing standards.

Patent portfolio

The Group holds active patents in over 42 countries. The Group's patents cover flooring
and sports surface products as well as technologies for the development of new products.

The Group's patents cover approximately 138 different technology families that support its
innovation. Each year the Group files 10 to 15 new patent applications. The average age of
the patent families in the Group's portfolio is approximately eight years, which is the same
as the average age of its competitors' patents.

The geographical origin of the Group's patent portfolio is highly diversified, with 94 active
patent families filed in Western Europe, one in Eastern Europe and nine in North America.
Finally, the Group holds 34 specific patent families relating specifically to its sports
surfaces business.

The Group believes it has significantly reduced its dependency on patents filed by third
parties through its research and development efforts.
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Simplified group organisation chart

1.7 Simplified group organisation chart
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Governance

2.1 Governance

2.1.1 Corporate Governance Code

The Company adheres to the Corporate Governance Code for Listed Companies of the French Association of Private Sector Companies (Association Frangaise des Entreprises Privées -
AFEP) and of the Movement of the Entreprises of France (Mouvement des Entreprises de France - MEDEF), the “Afep-Medef Corporate Governance Code" which constitutes the Company's
corporate governance frame of reference. It may be consulted online (http://www.afep.com) and copies are permanently made available to members of its corporate bodies.

The Company ensures compliance with all the principles of corporate governance set out in the Afep-Medef Corporate Governance Code, insofar as they are compatible with the Group's
organization, size, and resources.

AFEP-MEDEF RECOMMENDATION TARKETT'S PRACTICE

Article 10.3: The code recommends a formal assessment at least every three A self-assessment by the Supervisory Board is coordinated every year by the Appointment,
years. Compensation and Governance Committee and the results are presented and debated at a
Supervisory Board meeting.

The last assessment by an independent external consultant was carried out in 2017. During the last
Supervisory Board self-assessment proposed by the Appointment, Compensation and Governance
Committee in December 2021, the Board members were consulted about the need to appoint an
independent external consultant for the next assessment. The results of this questionnaire indicated
that the self-assessment proposed each year fulfils the Supervisory Board's requirements to a
satisfactory degree and the members do not consider it necessary to appoint an external consultant
for the next assessment.

Article 18.1: The code recommends the presence of a member representing Insofar as the Appointment, Compensation and Governance Committee does not only deal with

employees on the compensation committee. compensation issues, the Supervisory Board does not wish to alter the composition of the
Committee, two-thirds of which is currently made up of independent members, which guarantees its
effectiveness.

It is also important to point out that the Supervisory Board members, including the members
representing employees, have the option of expressing opinions on matters relating to
compensation addressed by the Appointment, Compensation and Governance Committee at
Supervisory Board meetings. In this context, the deliberations of the Appointment, Compensation
and Governance Committee are recorded in a report by the Supervisory Board and its
recommendations are also debated.
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Management and supervisory bodies

2.1.2 Supervisory Board report on corporate governance

In accordance with the provisions of Article L.22-10-20 of the French Commercial Code, this Chapter on governance and compensation contains information taken from the Supervisory
Board report on corporate governance that was adopted at the Supervisory Board meeting on February 16, 2022, after considering the opinion of the Appointments, Compensation and
Governance Committee.

A reconciliation table in Section 9.7.4 provides an overview of the information included in this document and that forms part of the Supervisory Board's Corporate Governance Report.

2.2 Management and supervisory bodies

2.2.1 Management of the Company

The Shareholders' Meeting of January 2, 2001 opted for the two body management form of a French public limited company (“société anonyme") with a Management Board and a
Supervisory Board (hereinafter the “Board" or the “ Supervisory Board "). This organizational structure, which separates management and direction of the Company, which are the
responsibility of the Management Board, from supervision of that management body, which is the responsibility of the Supervisory Board, addresses concerns about the balance of powers
between the executive and control functions and is particularly suited to the Company's shareholding structure.

2.2.2 Management Board

As laid down in its Articles of Association, the Management Board is composed of at least two, and at most five, members appointed by the Supervisory Board for a three-year term of office.

At December 31, 2021, the Management Board was composed of the following two members:

Age Gender Nationality Date of 1 Effective date of last Term end date Number of shares held
appointment renewal
Chairman
Fabrice Barthélemy 53 &_ i 23.05.2008 27.10.2019 27.10.2022 15,662
Member
Raphaél Bauer 42 ‘!, i 01.05.2019 27.10.2019 27.10.2022 3,500

The composition of the Management Board did not undergo any changes during Fiscal 2021.
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Born on March 27, 1968

French nationality

1t appointment : May 23, 2008

End of term of office: October 27, 2022
Number of shares : 15,662

Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise

He was appointed as interim Chairman of the Management Board of Tarkett on September
18, 2018, and was confirmed in this position on January 14, 2019. He has been a member of
the Management Board since May 2008.

He began his career as an industrial controller with Safran, joining Valeo in 1995 as Financial
Controller of a division in the United Kingdom. From 2000 to 2003, he helped turn around
Valeo's Lighting Division in France, before taking over the global financial management of
Valeo's Electronics & Connective Systems and then of the Valeo's Wiping Systems.

He joined Tarkett in 2008 as Chief Financial Officer and also oversaw the Information
Systems and Legal departments. He was President of the Target EMEA-LATAM Division from
February 2017 to September 2019. He is a graduate of the French school of management, the
Ecole supérieure de commerce de Paris (ESCP) Europe.

" Listed company

List of positions and corporate offices held in French and foreign companies during the
last five years

Current:
Chairman of Tarkett Participation S.A.S. (France)
Chairman of Tarkett Bois S.A.S (France)
Member of the Supervisory Board of Morton Extrusionstechnik GmbH (Germany)
Member of the Board of Directors of Laminate Park GmbH (Germany)
Chairman of the Board of Directors of AO Tarkett (Russia)
Vice-Chairman of the Board of Directors of Tarkett Capital SA (Luxembourg)
Chairman of the Board of Directors of Tarkett Capital SA (Luxembourg)

Ended during the last five years:
President of the EMEA & ATAM Division
Twenty two positions within French and international subsidiaries

Current:
Member of the Supervisory Board and Chairman of the Appointments, Compensation
and Governance Committee of Elis (France)'

Ended during the last five years:
None
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Management and supervisory bodies

Born on June 10, 1979

French nationality

1°* appointment: May 1, 2019

End of term of office: October 27, 2022
Number of shares : 3,500

Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise

Raphael Bauer has been the Group's Chief Financial Officer and a member of the Executive
Committee since February 2017. He has been a member of the Management Board since
May 1, 2019.

Formerly the Group's Financial Controller, Raphael Bauer joined Tarkett in 2010 as financial
controller within the EMEA Division, then for the Asia-Pacific and Latin American Regions.

Raphael Bauer began his career as a management controller at Valeo from 2002 to 2007,
then joined Rexam as a financial officer from 2007 to 2010. He is a graduate of the institute
of political studies (Sciences Po) in Paris.

List of positions and corporate offices held in French and foreign companies during the
last five years

Current:

Member of the Board of Directors of Tarkett GDL (Luxembourg)

Chairman of the Board of Directors of Tarkett Capital SA (Luxembourg)

Member of the Board of Directors of Somalré (Luxembourg)

Member of the Board of Directors of Tarkett Hong Kong Limited (Hong-Kong)
Member of the Board of Directors of Tandus Flooring (Suzhou) Co. Ltd (China.
Supervisor for Tarkett Industrial (Beijing) Co., Ltd (China)

Member of the Board of Directors of Tarkett Flooring India Private Limited (India)
Member of the Board of Directors of Tarkett Flooring Singapore Pte Ltd. (Singapore)
Member of the Board of Directors of AO Tarkett (Russia)

Member of the Board of Directors of Tarkett Inc. (Canada)

Member of the Board of Directors of Tarkett Finance Inc. (USA)

Ended during the last five years:

Member of the Board of Directors of Tarkett Brasil Revestimentos LTDA (Brazil)

Current:

None

Ended during the last five years:

None
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The Management Board met 8 times during the period ending at December 31, 2021 (a
stable number compared with 2020). The attendance rate was 100%. Ilts meetings primarily
focused on the:

Financial results:
Fourth quarter 2020 activity report;

Review and approval of the Company and annual Consolidated Financial Statements for
Fiscal 2020;

Fourth quarter 2021 activity report;

Approval of the half-year financial report at June 30, 2021;
Third quarter 2021 activity report;

Approval of forecast results documents;

Review of press releases relating to the financial results.

2.2.3 Supervisory Board

Shareholders’ Meeting of April 30, 2021:
Proposed allocation of the results for Fiscal 2020;
Approval of the management report on the Company and the Group;
Examination of current offices;
Review of the regulated agreements;

Preparation of the agenda and the draft of the text of resolutions submitted for approval
to the Shareholders' Meeting;

Calling Shareholders’ Meeting.

Other activities:
Setting up the 2021-2024 LTIP on October 29, 2021.

General operation
The operation of the Supervisory Board is described in Articles 17 to 23 of the Company's
Articles of Association, drawn up in accordance with the laws and regulations in effect.

On November 21, 2013, the Company adopted Internal Regulations governing its
organization and operation and the rights and duties of its members. These Internal
Regulations follow industry guidance designed to ensure compliance with the fundamental
principles of corporate governance, and in particular the recommendations of the Afep-
Medef Corporate Governance Code. The Internal Regulations are reviewed regularly by the
Supervisory Board so that they can be adapted to any new legislation and regulations and, if
appropriate, to any new recommendations of the Afep-Medef Corporate Governance Code.

Chairman and Vice-Chairman

The Supervisory Board elects a Chairman and a Vice-Chairman from among its non-
corporate members, for a duration that may not exceed that of the member's term of office.

In accordance with the legal provisions, the main mission of the Chairman of the
Supervisory Board is to organize the work of the Supervisory Board so that the control of
the Company's management can be exercised correctly. The Chairman of the Board is the
principal point of contact for answering any request by a shareholder or investor addressed
to the Supervisory Board.

If the Chairman is unavailable, Supervisory Board meetings are chaired by the Vice-
Chairman.

Rights and obligations of Supervisory Board members

Each Supervisory Board Member (with the exception of observers) must hold 1,000 shares
in the Company, as required under the Internal Regulations. Each newly appointed
Supervisory Board Member is therefore asked to devote one-half of their director's fees to
acquiring these 1,000 shares in due time. Under the prevailing legislation and regulations,
the Supervisory Board representing employees is not required to hold a minimum number
of shares in the Company.

Each Supervisory Board Member agrees to comply with the applicable legislation and
regulations with respect to market abuse and inside information (including observers).
Supervisory Board members (including observers) are reminded of these statutory and
regulatory provisions each year, and in the event of any significant changes to the
provisions.
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Meetings of the Supervisory Board

The Supervisory Board approves the schedule of meetings a year in advance to ensure that
all its members can attend. Prior to each meeting, a notice is sent by e-mail to each
member, specifying the place, time, and agenda for the meeting. Detailed presentations on
each item on the agenda are sent to each member in advance through a secure digital
platform.

During the meeting, each item on the agenda is presented to the Supervisory Board
members with an explanation. Issues reviewed and debated earlier by specialized

At December 31, 2021, the Supervisory Board was made up of thirteen members, including
two members representing employees and two observers. At the time of the Company's
Initial Public Offering on November 21, 2013, in accordance with the provisions of the Afep-
Medef Corporate Governance Code and Article 18 of the Articles of Association, the
Supervisory Board members already in office on that date were either appointed or renewed
early for a term of less than four years to ensure staggered renewal of their terms of office.

The composition of the Supervisory Board is designed to enable the Group to benefit from
the diversified professional experience of its members and involve the representatives of
the Company's majority shareholders in the definition of the Group's strategy and its
implementation.

committees are summarized by their Chairman at the next Supervisory Board meeting
deliberating on these issues. For certain technical subjects, presentations are made by
Group executives specialized in the subject area presented. Each item on the agenda is
followed by questions, a discussion, and a vote. Written minutes are drawn up and provided
to Supervisory Board members in advance of their approval at the next meeting.

Since October 2019, a delegate from the Company Economic and Social Committee (ESC),
the employee representative body, has also attended Supervisory Board meetings without
the right to vote. That delegate was also trained and made aware of the legislation and
regulations applicable to market abuse.

Furthermore, at December 31, 2021, the proportion of women on the Supervisory Board
stood at 44% (a rate higher than the legal requirements) and the proportion of independent
members according to the Afep-Medef Corporate Governance Code was equal to the one-
third recommended by the Afep-Medef Corporate Governance Code for companies with
majority shareholders (members representing employees and observers were not taken
into account for the calculation of these proportions).

1/3

of non-independent members (excluding members
representing employees and observers)

57 years

Average age of Supervisory Board members

44%

female members of the Supervisory Board (excluding
members representing employees and observers)
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At December 31, 2021, the composition of the Supervisory Board was as follows:

Member

Eric La Bonnardiére Chairman
Didier Deconinck Vice-Chairman
Julien Deconinck

Nicolas Deconinck

Florent Jannier

Véronique Laury

Francoise Leroy

Didier Michaud-Daniel
Sabine Roux de Bézieux
Caroline Tith

Agneés Touraine

Bernard-André Deconinck
Observer
Josselin de Roquemaurel
Observer

Personal data and experience

Attendance at Supervisory Board meetings

Attendance at specialized
committees

Age

40
74
43
M
40
56
69
63
56
31

66
7

45

Gender Nationality Seniority

(in years) shares held® offices®

q" [} | 6
&_ i 21
& i 7
&_ in 6
& i 0
& (1| 0
& e 8
3_ i 2
& e 4
& (1| 0
& nn 5
& i 21
& 1 0

Number of

1,000
1.000
1,000
1,000
N/A
0
1,000
1,000
1,000
N/A

300
N/A

N/A

Other

Independence

N/A

N/A

N/A

'lsl

Last

appointment renewal

24.04.15
02.01.01
13.05.14

24.04.157

02.12.21®
30.04.21
26.11.13
26.04.19
27.04.17

02.12.21®

05.12.16

02.01.01

29.07.21

26.04.18

26.04.18

26.04.18
30.04.20

26.04.19

30.04.21

30.04.21

26.04.18

End of

term of attendance

office ®
2022
2022
2022
2024
2025
2025
2023
2023
2021
2025

2025
2022

2025

2021

100%
100%
100%
100%
100%
80%
100%
100%
88%
100%
100%
100%

100%

ARCC® ACGC®

CSRC ©”

(MNumber of shares held by members of the Board on a personal basis in their capacity as Supervisory Board members. The observers and members representing employees are not required to hold shares
@Number of offices held in listed companies, excluding Tarkett Group.
©®Date of Shareholders’ Meeting convened to approve the financial statements for the period during which the term of office expires.

@Audit, Risks and Compliance Committee.

® Appointments, Compensation and Governance Committee.

© CSR Committee.

™ Nicolas Deconinck was appointed observer of the Board on April 24, 2015 and member of the Board on April 30, 2020.
®Date of appointment by the Company Economic and Social Committee - Participation in the next Supervisory Board meeting, i.e. the meeting of December 15, 2021 (further details provided in Section 2.2.3.6.)

N/A Not applicable.
C: Chairman / M: Member
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Supervisory Board

Audit, Risks and
Compliance
Committee

Appointments,
Compensation and
Governance
Committee

CSR Committee

Departure

Guylaine Saucier

Guylaine Saucier

Sabine Roux de
Bézieux

Appointment Renewal

Florent Jannier Agnés Touraine

veronique Laury Sabine Roux de
Caroline Tith Bézieux

Sabine Roux de
Bézieux

Nicolas Deconinck
Véronique Laury

Sabine Roux de
Bézieux

The Shareholders’ Meeting of April 30, 2021 decided to appoint Véronique Laury as
member of the Supervisory Board, taking over from Guylaine Saucier whose term of office
had ended, and to renew the terms of office of Agnés Touraine and Sabine Roux de Bézieux.
In accordance with the Company's Articles of Association, the term of office of said
members is four years.

Following the departure of Jean-Hubert Guillot and Ségoléne Le Mestre from the Company,
the Economic and Social Committee of Tarkett (the "ESC") appointed Florent Jannier and
Caroline Tith at December 2, 2021 as new Board members representing employees in
accordance with Article L.225-79-2 of the French Commercial Code and Article 17 of the
Company's Articles of Association. They were welcomed at the meeting following their
appointment at December 15, 2021. In accordance with the Company's Articles of
Association, their term of office as members of the Board representing employees will be
four years, ending after the Ordinary Shareholders’ Meeting approving the financial
statements for Fiscal 2024.

Furthermore, since April 30, 2021, the Specialized Supervisory Board committees have been
made up of the following:
Audit, Risks and Compliance Committee (ARCC): Francoise Leroy (appointed as
Chairwoman following the departure of Guylaine Saucier), Julien Deconinck and Sabine
Roux de Bézieux.
Appointments, Compensation and Governance Committee (ACGC): Didier Michaud-
Daniel (Chairman replacing Frangoise Leroy, who resigned from her position as
Chairwoman only), Frangoise Leroy and Agnés Touraine.
CSR Committee, created on April 30, 2021: Sabine Roux de Bézieux (Chair), Nicolas
Deconinck and Véronique Laury.

After consideration and at the recommendation of the Appointments, Compensation and Governance Committee, the Board is to propose the renewal of the terms of office as Supervisory
Board members of Eric La Bonnardiére, Didier Deconinck and Julien Deconinck for a further period of four years at the Shareholders' Meeting of April 29, 2022.

It will also be suggested at the Shareholders' Meeting of April 29, 2022 that the term of office of Bernard-André Deconinck as observer of the Board should be renewed for a further period of

four years.

The reasons for said renewals are outlined in Section 8 of this document.
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® Bornon April 11, 1981
French nationality
1t appointment : April 24, 2015

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2021 (Proposed renewal)

Number of shares : 1,000

Professional address: Tour Initiale - 1, Terrasse Bellini - 92919 Paris-
La Défense

Experience and expertise

Eric La Bonnardiére became a member of the Company’'s Supervisory Board and a member of
the Audit Committee in 2015. He was appointed Vice-Chairman of the Supervisory Board in
2017. He has been Chairman of the Board since April 2018.

He began his career in 2006 as a consultant at Capgemini and then joined the Advancy
strategy consulting firm where he carried out assignments in industry and distribution. Since
2009, he has been the Chairman and co-founder of Evaneos, a travel marketplace and
European leader in its segment.

He is a graduate of the Centrale-Supélec engineering school and has a Master's degree in
management from the HEC academy in Paris.

! Listed company

List of positions and corporate offices held in French and foreign companies during the
last five years

Current:

Member of the Management Board of Société Investissement Deconinck S.A.S
(France)

Chairman of the Supervisory Board of Tarkett Participation S.A.S (France)

Ended during the last five years:
Vice-Chairman of the Supervisory Board of Tarkett' (France)
Member of the Tarkett Audit Committee' (France)

Current:
Chief Executive Officer of Evaneos S.A. (France)

Member of the Management Board of the Investment Company Deconinck S.A.S
(France)

Ended during the last five years:
None
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‘ Born on May 2, 1947
French nationality
1°* Appointment : January 2, 2001

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2021 (Proposed renewal)

Number of shares : 1,000

Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise

Didier Deconinck joined the Company's Supervisory Board in 2001, and was its Chairman from
2005 to April 2018, when he was appointed its Vice-Chairman. He represents the company DDA
on the Management Board of Société Investissement Deconinck (“SID"), a family-owned
company with interests in the Company. He was a Managing Director of Société Investissement
Familiale (“SIF"), a holding company that controlled the Company until its initial public offering in
2013. He is also co-founder of the Monin group, a French manufacturer of hardware items for
building and industry, and was Managing Director of the group until its transfer in January 2017.

From 1979 to 1984, Didier Deconinck was the Managing Director of Allibert-Mobilier-de-
Jardin. He then became Managing Director of the Video division of Thompson and an
executive officer of its German holding company, DAGFU, until 1987. From 1987 to 1990, he
was the General Manager of Domco, a company traded on the Toronto Stock Exchange and the
largest Canadian flooring manufacturer. He was Chairman of the Supervisory Board and the
Appointments, Compensation and Governance Committee of the company ARDIAN Holding
between 2013 and 2015 and since 2015 has been acting as Vice-Chairman of the Supervisory
Board and Chairman of the Audit, Risks and Compliance Committee within this company.

Since 2019, he has been a director of the Cercle de I'Orchestre de Paris and of the funds du
Musée d'Art Moderne of Fontevraud.

Didier Deconinck holds an engineering degree from Ecole Polytechnique of Zurich and received
additional training in marketing at the Wharton Business School and in finance at the
European Business Administration Institute INSEAD (Fontainebleau).

1 Listed company

List of positions and corporate offices held in French and foreign companies during the
last five years

Current:
Member of the Supervisory Board of Tarkett Participation S.A.S (France)

Ended during the last five years:
Chairman of the Supervisory Board of Tarkett' (France)

Current:

Member of the Family Council and representative of the company DDA on the
Management Board of Société Investissement Deconinck S.A.S (France)

Chairman of DDA (France)

Vice-Chairman of the Supervisory Committee and Chairman of the Compliance,
Internal Control, Risk and Audit Committee of ARDIAN Holding (France)

Director and Treasurer of Cercle de I'Orchestre de Paris (France)

Director of the funds du Musée d'Art Moderne de Fontevraud (France)

Ended during the last five years:
Vice-Chairman of the Management Board of Société Investissement Deconinck S.A.S (France)
Director of the Museum of the Army (France)
Member of the Management Board and Managing Director of SIF (France)
Managing Director of Monin (France)

Chairman of the Supervisory Board and of the Appointments and Compensation
Committee of ARDIAN Holding (France)
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Born on August 23, 1978
French nationality
1¢* appointment : May 13,2014

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2021 (Proposed renewal)

Number of shares : 1,000
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense
Experience and expertise List of positions and corporate offices held in French and foreign companies during the

last five years
He is a founding member of Clermount, a mergers and acquisitions consulting company

specialised in fund raising for positive-impact companies. He began his career in 2002 as a

mergers and acquisitions analyst at Lazard. Current:

He then joined the Tarkett Group, where he held several positions in marketing development Chairman of Société In.vestissement Deconinck SAS '(France)
and project management from 2003 to 2006. From 2006 to 2015, he was a mergers and Member of the Supervisory Board of Tarkett Participation S.A.S (France)
acquisitions associate at HSBC, then Director of Equity Investments at the investment firm

Parcom Capital, and then a Director at Société Générale Corporate & Investment Banking. Ended during the last five years:

Observer at Supervisory Board meetings of Tarkett' (France)
Julien Deconinck is a graduate of the HEC business academy in Paris.

Current:
None

Ended during the last five years:
None

" Listed company
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Born on August 14, 1980
French nationality
1°* appointment : April 24, 2015

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2023

Number of shares : 1,000
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise List of positions and corporate offices held in French and foreign companies during the

last five years
Nicolas Deconinck is currently an Advisory Director with Publicis Sapient, an agency

specialised in digital strategies. He supports key accounts in their process of digital change by
applying new marketing, communications and management drivers.

Current:
He began his career in 2003 as a marketing analyst with Orange, and then became IT strategy Managing Director of Société Investissement Deconinck S.A.S. (France)
consultant at Bearing Point. In 2006, he founded his own company, Attractive, later renamed Member of the Supervisory Board of Tarkett Participation S.A.S (France)
SoActive, an international e-business platform specialised in sports equipment, which he sold . .
to Bentley Hall Ivts fund in 2015. Ended during the last five years:

Observer at Supervisory Board meetings of Tarkett' (France)
Nicolas Deconinck graduated from Paris Institute of Political Studies (Sciences Po) and the

University of Paris Dauphine.
Current:

Managing Director and director of Demunich S.A.S (France)

Ended during the last five years:
None

") Listed company
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FLORENT JANNIER - Member of the Supervisory Board representing employees
Born on September 3, 1981

French nationality
1°* appointment : December 2, 2021

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2024

Number of shares : N/A
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense
Experience and expertise List of positions and corporate offices held in French and foreign companies during the

last five years
Florent Jannier has been working as Group Compliance Manager since 2019. In this capacity,

he has been responsible for the implementation of Anti-corruption, Competition, International Other offices and positions in companies associated with Tarkett

Sanctions and Due Diligence programmes. Current:

Florent Jannier previously worked as Senior Intellectual Property Lawyer (2012-2019). > None

He was appointed as employee representative on the Board in December 2021 by the ESC of Ended during the last five years:

Tarkett. > None
Florent Jannier began his career with Gameloft where he protected the group's artistic Other offices and positions in companies not associated with Tarkett
creations and innovations. Current:

> None

He holds a Master's degree in Intellectual Property Research.

Ended during the last five years:
> None

2021 Universal Registration Document O Tarkett 64



GOVERNANCE AND COMPENSATION

Management and supervisory bodies

Born on June 29, 1965
French nationality

1t appointment : April 30, 2021

End of term of office: Shareholders' Meeting approving the financial

statements for Fiscal 2024
Number of shares : 0
Professional address: Tour Initiale - 1, Terrasse Bellini
92919 Paris-La Défense
Experience and expertise

Véronique Laury joined Leroy Merlin where she fulfilled various sales and marketing roles
for around fifteen years.

In 2003, she joined Kingfisher, the European DIY giant and parent company of B&Q, Brico
Dépot, Castorama and Screwfix. She was appointed Sales and Marketing Manager of the
French company Castorama and the British company B&Q, before taking on the role of
group Sales and Marketing Strategy Manager in charge of group purchasing programmes
and brand development.

In 2013, Véronique Laury became Managing Director of Castorama France. In September
2014, she was appointed Managing Director of Kingfisher, a listed UK company (FTSE100),
where she stayed until September 2019. She has been a director of the company Sodexo
since January 2020.

Véronique Laury is a former student of the Institute of Political Studies (Sciences-Po) in
Paris.

! Listed company

List of positions and corporate offices held in French and foreign companies during the last
five years

Current:
None

Ended during the last five years:
None

Current:
Founder and Chair of WEEEE S.A.S. (France)

Member of the Board of Directors and member of the Audit Committee of Sodexo S.A.
(France)

Member of the Board of Directors of Ikea Holding B.V. (the Netherlands)

Member of the Supervisory Board, Chair of the ESG Committee and member of the
Appointments and Compensation Committee of Eczacibosi Holding (Turkey)

Member of the Board of Directors, Chair of the Appointments and Governance Committee
and member of the Audit Committee and Compensation Committee of WeWork' (USA)
Senior advisor at Accenture (France)

Ended during the last five years:
Managing Director of Kingfisher plc (UK)
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Born on April 30, 1952
French nationality
1%t appointment : November 26, 2011

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2022

Number of shares : 1,000
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise

Frangoise Leroy has been a member of the Supervisory Board since 2013. She began her
career in 1975 as Secretary General of the Union Industrielle d'Entreprise. Elle joined EIf
Aquitaine in 1982, where she held various positions in financial management. In 1998, she
became the Director of Financial Communications, and then, in 2001, she became Director of
Chemical Subsidiaries Operations in the Finance Department of Total following its merger with
Elf Aquitaine. She was the Secretary General of Total's Chemical Division between 2004 and
2012 and a member of its Steering Committee since 2006. She was Head of Acquisitions and
Disposals from January 9, 2012 until June 2013.

Francoise Leroy is a graduate of the Reims business management and administration school,
the Ecole Supérieure de Commerce et d'Administration des Entreprises.

! Listed company

List of positions and corporate offices held in French and foreign companies during the
last five years

Current:
None

Ended during the last five years:
None

Current:
None

Ended during the last five years:

Member of the Board of Directors and a member of the Audit and Risk Committee
and of the Appointments and Compensation Committee of Gaztransport & Technigaz
GTT' (France)

Member of the Supervisory Board and Chair of the Audit Committee of HIME (Saur
Group) (France)

Member of the Supervisory Board of Argan SA' (France)

2021 Universal Registration Document O Tarkett

66



GOVERNANCE AND COMPENSATION

Management and supervisory bodies

Born on August 2, 1958
French nationality
1t appointment : April 26,2019

End of term of office: Shareholders’' Meeting approving the financial
statements for Fiscal 2022

Number of shares : 1,000

Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense
Experience and expertise List of positions and corporate offices held in French and foreign companies during the last
five years
Since March 2012, Didier Michaud-Daniel has been Managing Director of Bureau Veritas, a
listed company in the Paris SBF 120 index of most actively traded stocks. He began his career
in 1981 with OTIS, where he held various posts in the Sales Management and Operations Current:
Department. He was appointed Deputy General Manager of Operations in January 1998. None

He then became Managing Director of OTIS UK and Ireland, then Chairman of OTIS for the UK,
Germany and Central Europe region, before being appointed Chairman of OTIS Elevator
Company in May 2008. None

Ended during the last five years:

He is a graduate of the Poitiers business management school and European Business
Administration Institute INSEAD and is Chevalier de la Légion d’honneur, the highest French Current:

order of merit. Managing Director of Bureau Veritas S.A." (France)

Chairman of Bureau Veritas International S.A.S (France)

Ended during the last five years:
None

" Listed company

2021 Universal Registration Document O Tarkett 67



GOVERNANCE AND COMPENSATION

Management and supervisory bodies

Born on April 29, 1965
French nationality
1%t appointment : April 27, 2017

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2024

Number of shares : 1,000
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise

Sabine Roux de Bézieux has been a member of the Company's Supervisory Board since 2017.

After two years in investment banking, she spent 13 years with the Andersen Group in London
and Paris. From 2002 to 2012, she ran her own consulting company, Advanceo, before joining
the Board of Directors of several listed companies and taking over the General Management of
Notus Technologies.

She has been committed to social and environmental projects for the past fifteen years. In 2005,
she created her own Foundation, Araok, to support vulnerable members of society before going
on to establish the association Un Esprit de Famille with a number of other foundations. She is
treasurer of United Way I'Alliance pour I'éducation, and Chair of the Fondation de la Mer, of
which she is one of the founders.

Sabine Roux de Bézieux graduated from the ESSEC business school in 1986. She also holds a
DECF (Diploma of Accounting and Finance) and a bachelor's diploma in philosophy. She is a
former auditor of IHEDN.

" Listed company

List of positions and corporate offices held in French and foreign companies during
the last five years

Current:
None

Ended during the last five years:
None

Current:
Managing Director of Notus Technologies SAS (France)
Member of the Supervisory Board of ABC Arbitrage S.A" (France)
Member of the Supervisory Board of Banque Transatlantique S.A.(France)
Manager of Galiseo S.A.R.L (France)
Chair of Fondation de la Mer (France)
Chair of the association Un Esprit de Famille (France)
Treasurer France of Alliance pour I'éducation - United Way (France)

Ended during the last five years:
Member of the Supervisory Board of Altur investissement' (France)
Member of the Supervisory Board of ANF immobilier (France)
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CAROLINE TITH - Member of the Supervisory Board representing employees
Born on April 27, 1990

French nationality
1¢* appointment : December 2, 2021

End of term of office : Shareholders' Meeting approving the financial
statements for Fiscal 2024

Number of shares : N/A

Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Expérience et expertise

Caroline Tith has been working since 2019 as a BI (Business Intelligence) technical/
functional analyst in the sales finance and budget areas of the Tarkett Group.

She had previously worked in different Data positions since 2014: data manager and
biostatistician within a clinical organisation, followed by a role as Big Data consultant.

She was appointed as employee representative on the Board in December 2021 by the ESC
of Tarkett.

Caroline Tith holds a bachelor's diploma in biology/chemistry and a Master's degree in
bioinformatics and biostatistics from the Faculté des Sciences d'Orsay, jointly certified by
the Ecole Polytechnique.

Caroline Tith is also qualified as a Production Manager for Artistic Projects and trained in
Digital Strategy at the Institut d’Etudes Supérieur des Arts (IESA). She is also a keen pianist
and founding secretary of the Ensemble Iliade, a semi-professional choir.

List of positions and corporate offices held in French and foreign companies during the last
five years
Other offices and positions in companies associated with Tarkett

Current:
> None

Ended during the last five years:
> None

Other offices and positions in companies not associated with Tarkett

Current:
> Founding secretary of the Ensemble Iliade

Ended during the last five years:
> None
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Born on February 18, 1955
French nationality
1°* appointment : December 5, 2016

End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2024

Number of shares : 300
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Expérience et expertise

Agnés Touraine the founding Chair of Act Il Consultants, a consultancy firm specializing in
digital strategies, and Senior Advisor with McKinsey.

Previously, she was the CEO of Vivendi Universal Publishing, after spending 10 years with
Lagardére Group and five years with McKinsey. She was also the Chair of the Institut Frangais
des Administrateurs (IFA) until 2019.

She is a member of the Board of Directors of Proximus (ex-Belgacom) and GBL in Belgium, the
Board of Directors of the SNCF and the Supervisory Board of Tarkett in France. She was a
Board member of Darty Plc and Neopost until the middle of 2016. She was also a member of
the Boards of Directors of various non-profit associations such as IDATE and the French
American Foundation.

In October 2017, she became a member of the “Partage de la valeur et engagement sociétal
des entreprises” [sharing the value and social commitment of companies] Working Group for
the Ministry of the Economy and Finance Action Plan for Business Growth and Transformation
(Plan d'Action pour la Croissance et la Transformation des Entreprises - PACTE), a government
action plan aimed at fostering entrepreneurship and corporate innovation. Since January
2018, Agnées Touraine has also been a member of the “Conseil d'orientation de la participation,
de l'intéressement, de I'épargne salariale et de I'actionnariat salarié” (Advisory Board on
Employee Share Ownership, Incentive, Savings and Shareholding Schemes) (Copiesas).

She has a law degree, from the Paris Institute of Political Studies (Sciences Po), and holds an
MBA from Columbia University

! Listed company

List of positions and corporate offices held in French and foreign companies during the
last five years

Current:
None

Ended during the last five years:
None

Current:
Chair of Act IIl Consultants (France)
Member of the Supervisory Board of 21 Invest France S.A.S. (France)
Member of the Board of Directors and Strategic Committee of Proximus' (Belgium)

Member of the Board of Directors and member of the Appointments, Compensation
and Governance Committee of GBL S.A." (Belgium)

Member of the Board of Directors and Chair of the Appointments and Compensation
Committee of Rexel S.A." (France)

Member of the Board of Directors and Chair of the Appointments, Compensation and
Governance Committee and CSR Committee of SNCF S.A. (France)

Ended during the last five years:
Chair of the Institut Frangais des Administrateurs (France)
Member of the Board of Directors of Darty
Member of the Board of Directors of Neopost
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1 Born on May 7, 1944

% French nationality

¢ 3 1%t Appointment : January 2, 2001
'? : End of term of office: Shareholders' Meeting approving the financial
statements for Fiscal 2021 (Proposed renewal)
Number of shares : N/A
Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense
Experience and expertise

Bernard-André Deconinck is an observer at Company Board meetings and, since 2013, has been
the Chairman of the Supervisory Board and a member of the Family Council (as the
representative of the Heritage Fund) of SID. He was also a member of the SIF Management
Board.

Bernard-André Deconinck is a graduate of the Ecole Centrale de Paris and began his career with
the Group in 1969 as a methods engineer. From 1970, he held operational management
positions (in the factories and in the divisions), then became Director of Purchasing,
Investment, Style, and Research and Development for the Group.

He is Chevalier de I'Ordre national du Mérite.

! Listed company

List of positions and corporate offices held in French and foreign companies during
the last five years

Current:

Member of the Supervisory Board of Société Investissement Deconinck S.A.S.
(France)

Ended during the last five years:
Member of the Supervisory Board of Tarkett' (France)

Member of the Appointments, Compensation and Governance Committee of Tarkett'
(France)

Current:
Chairman of the Supervisory Board of SID (France)
Co-manager of Heritage Fund SPRL (Belgium)
Manager of Val Duchess SPRL (Belgium)

Ended during the last five years:
Member of the Management Board and Managing Director of SIF (France)
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JOSSELIN DE ROQUEMAUREL - Observer at Supervisory Board meetings

Born on June 6, 1976
French nationality
1t appointment : July 29, 2021

End of term of office: Shareholders' Meeting approving the
financial statements for Fiscal 2024

Number of shares : N/A

Professional address: Tour Initiale - 1, Terrasse Bellini -
92919 Paris-La Défense

Experience and expertise

Josselin de Roquemaurel is Deputy General Manager and Associate Manager of Wendel. He
is also a member of the Investment and Management Committees of Wendel, Director of
Constantia Flexibles, Cromology and Tarkett Participation and since July 2021 has been an
observer at Company's Supervisory Board meetings.

Before joining Wendel in 2018, Josselin worked between 2005 and 2017 with Kohlberg
Kravis Roberts (KKR) in London, where he has recently been appointed Manager in charge
of private equity business in France.

He began his career in 2001 as an analyst with JPMorgan in London before being appointed
as an associate in their corporate banking department.

He is a former student of the Ecole Normale Supérieure de Fontenay / Saint-Cloud and a
graduate of the HEC business academy.

! Listed company

List of positions and corporate offices held in French and foreign companies during the last
five years

Other offices and positions in companies associated with Tarkett

Current:

> Deputy General Manager, Associate Manager, member of Investment and Management
Committees of Wendel SE' (Luxembourg)

> Member of the Board of Directors of Cromology Holding S.A.S (France)

> Director of Constantia Flexibles Group GmbH (Austria)

> Member of the Supervisory Board of Tarkett Participation S.A.S (France)

Ended during the last five years:
> None

Other offices and positions in companies not associated with Tarkett

Current:
> None

Ended during the last five years:
> None

2021 Universal Registration Document O Tarkett

72



GOVERNANCE AND COMPENSATION

Management and supervisory bodies

The Supervisory Board and the Appointments, Compensation and Governance Committee
regularly assess the composition of the Supervisory Board and its specialized Committees,
and in particular the variety of skills and experience contributed by each of its members. It
also identifies the approaches to be adopted to ensure the best possible balance through
complimentary profiles, whether in terms of nationality, gender and experience.

To achieve diversity, measures have been adopted within the Supervisory Board, with the
help of the Appointments, Compensation and Governance Committee, that encompass the
criteria taken into account, the objectives set by the Supervisory Board, the procedures for
implementation and the results obtained during each period.

Balanced representation of men and women within the Supervisory Board

In accordance with the prevailing legislation and regulations, and in order to guarantee a
balanced composition, the Supervisory Board ensures that at least 40% of the Supervisory
Board members are women.

Members of the Supervisory Board representing employees

Following the enforcement of the provisions of the PACTE law amending the provisions
relating to employee representation on the Boards, the Shareholders' Meeting of April 30,
2020 amended the Articles of Association so that a second member representing
employees can be appointed by the Economic and Social Committee when the Board has
more than eight members (in accordance with the regulations, observers and members
representing employees are not included in the calculation of the threshold).

Company Economic and Social Committee delegate on the Supervisory Board

Emmanuel Pasquier, the elected member of the Company Economic and Social Committee,
has also attended meetings of the Board as the employee representative appointed by the
Economic and Social Committee, without a right to vote, since the Board meeting of

Each time the term of office of a member of the Supervisory Board comes up for renewal or
a new member is to be appointed, on recommendation by the Appointments, Compensation
and Governance Committee, the Supervisory Board examines the various candidates with
a view to ensuring gender equality.

At December 31, 2021, the proportion of women on the Board stood at 44 % (members
representing employees and observers are not included in the calculation of this
proportion). This balanced representation of women and men on the Supervisory Board will
be maintained after the Shareholders' Meeting of April 29, 2022 subject to the adoption by
the shareholders of the proposed reappointments.

Employee representation

On this basis and in accordance with the regulations in force, Florent Jannier and Caroline
Tith were appointed by the Economic and Social Committee at December 2, 2021 and
participated for the first time to the Supervisory Board meeting held on December 15, 2021.
Their biographies are provided in Section 2.2.3.5.

In accordance with the regulations in force, the new members representing employees were
offered training in January 2022 by the Institut Frangais des Administrateurs (IFA) which
was covered by the Group. They will be offered internal training during the year, whose aim
will be to present the role and operation of the Board, the rights, obligations and
responsibilities of the Board members, particularly in view of the applicable regulations
with respect to market abuse and inside information. The new members representing
employees will also be offered training on issues relating to governance and compensation.

Furthermore, extra hours and preparation time for meetings will be granted to members
representing employees. It has been agreed that the latter will not receive compensation for
their term of office as Supervisory Board members. Being unconnected with their
corporate office, the components of their compensation as a Company employee will not be
published.

October 23, 2019. He was given the same training as the members representing employees,
with the exception of the internal training relating to the office of member of the
Supervisory Board, given that he does not have that status.
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Rights and obligations of Supervisory Board members

As every year, the Supervisory Board has reviewed its composition, and that of its
committees, in terms of achieving an appropriate balance in terms of the diversity of the
professional skills and experience of its members, particularly at an international level.

With the assistance of the Appointments, Compensation and Governance Committee, the
Supervisory Board seeks to achieve a balance between those members with a historical
knowledge of the Group and members appointed more recently to the Board. Their skills
and expertise encompass the following areas of specific importance for the Group's
strategy:

The Company refers to criteria for independence defined in the Afep-Medef Corporate
Governance Code and set out in the Internal Regulations.

: not being, and not to have been, within the previous five years, an employee
or executive officer of the Company; an employee, executive officer or member of the
Board of Directors or Supervisory Board of a company consolidated by the Company or
the parent Company of the Company or a company consolidated by said parent
Company;

: not being an executive officer of a company in which the Company holds a
directorship, directly or indirectly, or in which an employee appointed as such or an
executive officer of the Company (currently in office or having held such office within the
last five years) holds a directorship;

: not being a customer, supplier, commercial banker, investment banker or
consultant that is significant to the Company or its group or for which the Company or its
group represents a significant portion of its activities. The evaluation of the significance
or otherwise of the relationship with the Company or its group must be debated by the
Board, and the quantitative and qualitative criteria that led to this evaluation (continuity,
economic dependence, exclusivity, etc.) must be explicitly stated in the report on
corporate governance;

: not to be related by close family ties to any corporate officer;
: not having been the company's auditor in the previous five years;

International experience

CSR

Marketing & Digital 09

Governance and corporate officer's compensation
Finance and M&A

Management

Industry and sector knowledge

This analysis shows that the members give the Board the benefit of in-depth knowledge of
the sector in which the Group operates and to take advantage of complementary skills,
thereby ensuring deliberations of the highest quality in its meetings. Collectively, the
members of the Board also ensure that the measures adopted are in the Company's
corporate interests and contribute to implementation of the Group's strategy.

: not having been a member of the Supervisory Board of the Company for more
than twelve years;

: not being, controlling or representing a shareholder holding, alone or jointly,
representing more than 10% of the capital or voting rights at the Company Shareholders’
Meetings.

In accordance with the recommendations made in theAfep-Medef Corporate Governance
Code, Article 1.1 of the Internal Regulations, each time the term of office of Supervisory
Board members is to be renewed or a new member appointed and at least once a year prior
to publication of the Universal Registration Document, the Supervisory Board, based on the
recommendations and report of the Appointments, Compensation and Governance
Committee, compares the status of its members against the independence criteria and
checks that its composition is balanced and that at least one-third of its members are
independent, as defined in the Afep-Medef Corporate Governance Code. The Supervisory
Board also seeks to ensure that its specialized Committees are chaired by independent
members and are composed of at least two-thirds independent members, in accordance
with the governance recommendations and good practices.

In this regard, the Appointments, Compensation and Governance Committee at its meeting

of February 7, 2022, and the Supervisory Board at its meeting of February 16, 2022
examined the independence of each of its members.
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The outcome of this analysis is given in the table below:

Criterion 1 Criterion 2 Criterion 3 Criterion 4 Criterion 5 Criterion 6 Criterion 7

Eric La Bonnardiere v v v

Didier Deconinck v v

Julien Deconinck v v v

Nicolas Deconinck v v

Véronique Laury v v v v v v
Frangoise Leroy v v v v v v v
Didier Michaud-Daniel v v v v v v v
Sabine Roux de Bézieux v v v v v v v
Agneés Touraine v v v v v v

v: means that the Supervisory Board member satisfies the independence criterion concerned

two of the Audit, Risks and Compliance Committee's three members are independent, i.e.
its Chairwoman (Francgoise Leroy) and Sabine Roux de Bézieux, that is to say 2/3 of its
members are independent within the meaning of the Afep-Medef Corporate Governance
Code;

two of the Appointments, Compensation and Governance Committee's three members
are independent, i.e. its Chairman (Didier Michaud-Daniel) and Frangoise Leroy, that is to
say 2/3 of its members are independent within the meaning of the Afep-Medef
Corporate Governance Code;

one of the CSR Committee's three members is independent, i.e. its Chairwoman (Sabine
Roux de Bézieux), that is to say 1/3 of its members are independent within the meaning
of the Afep-Medef Corporate Governance Code.

It should be pointed out that Tarkett has signed a three year contract with Bureau Veritas

This annual review shows that at December 31, 2021:
The Supervisory Board is made up of three independent members (Frangoise Leroy,
Didier Michaud-Daniel and Sabine Roux de Bézieux), in addition to four members
appointed at the proposal of the main shareholder of the Company, one qualified non-
independent member, two members representing employees and two observers, i.e. 1/3
independent members within the meaning of the Afep-Medef Corporate Governance
Code (members representing employees and observers are not included in the

according to which Bureau Veritas is to provide the Group with support in terms of quality
certification. The proposal put forward by Bureau Veritas (of which Didier Michaud-Daniel,
an independent member of the Supervisory Board, is also chief executive officer) was
selected at the end of a fully transparent, fair selection process. Furthermore, the
Supervisory Board also considered that the contract had been concluded under normal,
standard conditions and was therefore an agreement relating to a common operation.

calculation of this proportion);
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At least once a year, the Supervisory Board and its specialized committee assess the way
in which they function and are organised to ensure that important issues are properly
prepared and debated in their meetings in accordance with the recommendations of the
Afep-Medef Corporate Governance Code. This also make it possible to assess the actual
contribution of each member to the work of the Supervisory Board and its specialized
committees.

This assessment is generally conducted:

every year: by each of its members, under the supervision of the Chairman of the
Appointments, Compensation and Governance Committee and the Chairman of the
Supervisory Board (“self-assessment”);

every three years: by an independent external consultant, in accordance with the
recommendations of the Afep-Medef Corporate Governance Code.

All the members of the Supervisory Board take part in the assessment of the way in which
the Supervisory Board and its Committees function (including members representing
employees and observers).

During the last two self-assessments carried out in 2020 and 2021, attention was drawn in
particular to the confidence placed in the General Management and the smooth running of
the Supervisory Board and its Specialized Committees. It was noted that the meeting of the
Supervisory Board and Committees are well prepared and coordinated and the members
contribute significantly not only to the preparation of the meetings but also to the
discussions.

Efforts were made during 2021 following the self-assessment of the Board in 2020 within
the framework of a continuous improvement plan. The Supervisory Board has therefore
created on April 30, 2021 a CSR Committee in response to the growing importance of CSR
problems for the Group and proposed the appointment of Véronique Laury at the
Shareholders' Meeting of April 30, 2021 to reinforce the competencies of the Supervisory
Board with Marketing/Digital Consultancy skills.

The results of the 2021 self-assessment were presented to the Supervisory Board on
February 16, 2022 and an action plan is to be introduced in 2022 to continue to respond as
effectively as possible to the requirements of Supervisory Board members.

The last assessment of the Board by an independent external consultant was carried out in
2017. This assessment led to a number of proposals for improving the way in which the
Supervisory Board operates and concrete measures were taken in 2018.

During the last Supervisory Board self-assessment, the members were consulted about the
need to appoint an independent external consultant for the next assessment of the
Supervisory Board and its Committees. The results of this questionnaire indicated that the
self-assessment proposed each year fulfils the Supervisory Board's requirements to a
satisfactory degree and the members do not consider it necessary to appoint an external
consultant for the next assessment of the Supervisory Board and its Committees.
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2021 2020
Number of meetings 8 10
Average attendance rate 97 % 100 %

The Supervisory Board met by all possible means, including by video and audio
conferencing in compliance with the Internal Regulations. Its work primarily focused on the:

Financial Information:

Review of the Company and annual consolidated financial statements for Fiscal 2020,
presented by the Management Board;

Review of the quarterly information presented by the Management Board on March 31,
2021 and September 30, 2021;

Review of the half-year financial report at June 30, 2021, presented by the Management
Board;

Review of the forward planning documents;
Validation of the press releases relating to financial information.

Shareholders’ Meeting of April 30, 2021:
Proposed allocation of the results for Fiscal 2020;

Review of the Company and Group management report approved by the Management
Board;

Review of the status of the terms of office of the Supervisory Board members;

Annual review of the independence of Supervisory Board members and diversity
measures put in place;

Review of regulated agreements and commitments;

The compensation of the members of the Executive Committee and members of the
Supervisory Board;

Approval of the Supervisory Board's Corporate Governance Report;

Approval of resolutions relating to Company share transactions submitted by the
Management Board to the Shareholders' Meeting for approval;

Review of the agenda and the resolutions submitted by the Management Board to the
Shareholders' Meeting for approval;

Review of the voting results at the Shareholders' Meeting.

Governance:

The Appointment of a new observer;

The Appointment of two new members representing employees by the Social and
Economic Committee;

Other activities:

Monitoring the Group's situation in the healthcare and economic context linked to
COVID-19;

Announcement concerning the simplified tender offer;
Aauthorisation of new regulated agreements;
The 2021-2026 business plan review;

Implementation of the share buyback program under the conditions set by the
Shareholders' Meeting on April 30, 2021;
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2.2.4 Specialized Supervisory Board committees

The Supervisory Board decided to create three specialized committees to assist with its
deliberations. These specialized committees are responsible for presenting proposals,
recommendations and opinions, as the case may be, to the Supervisory Board. Their tasks
and duties do not divest the Management Board or the Supervisory Board of their powers,
these Boards alone having decision-making powers in their respective areas of
competence. Each of the specialized committees has drawn up Internal Regulations setting
out the rules to be applied in conducting their work.

The members of the committees are chosen by the Supervisory Board from among its
members, on proposal by the Appointments, Compensation and Governance Committee, in
the light, in particular, of their skills. The term of office of the members of the specialized
committees coincides with that of their term of office as members of the Supervisory
Board. Each committee appoints its own Chair, after consulting the Appointments,
Compensation and Governance Committee. The secretariat duties for committees
meetings may be performed by any person designated by the Chair of the committee or
with the Chair's approval.

Meetings of the specialized committees are called by their Chair or secretary and the
members may conduct meetings in person or by video or telephone conferencing under the
same terms and conditions as the Supervisory Board, provided at least half of their
members are present.

Minutes must be drawn up for every committee meeting. The chair of the committee in
question, or, in his absence, another member designated for that purpose, reports to the
Supervisory Board on the work of the committee.

Furthermore, "ad hoc” committees working on specific projects may be established at the
Supervisory Board's decision after consulting and obtaining recommendations from the
Appointments, Compensation and Governance Committee. Within the framework of the
simplified tender offer, the Board established an ad hoc committee made up of three
independent members (Frangoise Leroy (Chairwoman), Didier Michaud-Daniel and Sabine
Roux de Bézieux).

The descriptions below present the main tasks and duties of these committees as set out
in their Internal Regulations.
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At December 31, 2021, this Committee was set up as follows:

Member Role Independence
Francgoise Leroy Chairwoman

Julien Deconinck Member

Sabine Roux de Bézieux Member

The members of this committee are chosen on the basis of their skills in financial and/or
accounting matters, as presented in Section 2.2.3.6.

At December 31, 2021, the proportion of independent members on this committee was two-
thirds and did not include any executive corporate officer, in accordance with the
committee's Internal Regulations and the recommendations of the Afep-Medef Corporate
Governance Code.

This committee meets as often as necessary and, in any event, at least twice a year in
connection with the Group's preparation of its annual and half-year financial statements.
The meetings are held prior to the Supervisory Board meeting and, where possible, at least
two days prior to that meeting when the committee's agenda includes examination of the
financial statements.

The committee is responsible for monitoring the preparation and auditing of accounting
and financial information, as well as for ensuring the effectiveness of risk-monitoring and
internal-control procedures to facilitate the Supervisory Board's review and approval
thereof.

The committee's Internal Regulations set out its main duties as follows:

Regarding financial information:

- Monitoring the process of preparing financial information (in particular parent
company and consolidated annual or half-year financial statements) accompanied by
a presentation of the Company's significant off-balance sheet commitments and the
accounting options retained,;

- Monitoring the efficacy of the internal-control, internal-audit and risk-management
systems relating to financial and accounting information.

Regarding risk management and compliance:

- Regular review of risk mapping;

- Regular review of the functioning of the risk-management and internal-control
systems;

- Monitoring the Group's exposure to the key risks, including those of a social and
environmental nature;

- Review and follow-up of the systems put in place within the Group regarding
compliance.

Statutory Auditors:

- Monitoring the statutory audit of the Company and Consolidated Financial Statements
by the Company's Statutory Auditors;

- Monitoring the independence of the Statutory Auditors.

In performing its duties, the committee may ask the Management Board to provide it with
any information it requires. Subject to having notified the Chairman of the Management
Board or the Management Board itself beforehand, the commitee may also make contact
with the Group's senior executives and/or request external technical studies on issues
within the scope of its competency, in which case it must report to the Supervisory Board
and the Management Board. The committee may hear the Statutory Auditors of the
Company and Group companies, the financial, accounting and treasury officers and the
head of internal audit. At the committee's discretion, these hearings may be held without
the presence of the members of the Management Board.

The committee regularly reports to the Supervisory Board and informs it without delay of
any difficulties that it encounters.
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2021 2020
Number of meetings 6 6
Average attendance rate 100 % 100 %

In 2021, the work of this committee included the following:

Financial Information:

- Review of the Company and annual Consolidated Financial Statements for Fiscal
2020;

- Review of the management report of the Management Board;

- Review of the operating income, exceptional items, the financial and tax result,
balance-sheet changes, the cash flow performance and the Group's debt position;

- Review of quarterly information at March 31, 2021 and September 30, 2021;

- Review of the half-year Consolidated Financial Statements for the period ended June
30, 2021;

- Review of the press releases relating to financial information;

- Putting in place an action plan/monitoring for investment management and the
operational working capital requirement (WCR).

At December 31, 2021, this Committee was set up as follows:

Member Role Independence
Didier Michaud-Daniel Chairman
Francgoise Leroy Member
Agnes Touraine Member

The members of the committee are chosen based on their skills as regards corporate
governance, human resources and/or compensation of the executive officers of listed
companies.

Risk management and compliance:

- Examination of the implementation of the 2020 internal audit plan and the results of
internal audit assignments carried out;

- Review of the 2021 internal audit plan;

- Review of major risks and disputes;

- Examination of Group risk mapping;

- Review of the 2021 Universal Registration Document relating to internal control and
risk management;

- Review of the results of internal audit self-assessment campaigns;

- Review of the progress made in compliance programmes established within the
Company (including Sapin Il, competition);

- Review of the progress made in measures to attenuate significant risks such as
health/safety, environmental accident, discrimination, harassment and cyber attack
risks.

Current and future regulations:

- Annual review of the Audit Guidelines focusing on services other than certification of
the accounts.

At December 31, 2021, the committee was primarily composed of independent members,
exceeding the requirements laid down in the Afep-Medef Corporate Governance Code.

This committee meets as often as necessary and, in any event, at least once a year, prior to
the Supervisory Board meeting called to decide on the status of its members based on the
independence criteria adopted by the Company and, in any event, in advance of any
Supervisory Board meeting called to decide on the terms of office of members of the
Management Board, the allocation of compensation to members of the Management Board
or the distribution of compensation allocated to Supervisory Board members for their
office.
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The principal task of the committee is to assist the Supervisory Board with the composition
of the governing bodies of the Company and the Group and to determine and regularly
assess all the compensation, benefits and/or indemnities awarded to Group managers.

The committee's Internal Regulations set out its main duties as follows:

Functioning and composition of the Group's management and control bodies:

- Establishment of a diversity policy within the Supervisory Board and monitoring of its
implementation;

- Proposals for the appointments of independent members of the Supervisory Board
and of its committees and assessment of applications for non-independent
Supervisory Board members;

- proposals for the appointments of members of the Management Board, executive
corporate officers and senior executives within the Group (in accordance with the
recommendations of the Afep-Medef Corporate Governance Code, the Chairman of the
Management Board is involved in these committee activities);

- Annual assessment of the independence of Supervisory Board members;

- Annual assessment of the functioning of the Supervisory Board.

Compensation for executive officers and senior executives of the Group:

- Examination and proposal to the Board concerning methods for distributing the
compensation package;

- Examination and proposal to the Board concerning all the elements and conditions
associated with compensation for executive corporate officers and senior executives
of the Group (the compensation policy for managers is established with reference to
positions in comparable companies);

- Review of any exceptional compensation for exceptional assignments given by the
Supervisory Board to any of its members.

Governance:

- Preparation and monitoring of a succession plan for members of the Management
Board as well as for the Group's senior executives;

- Review of the draft Corporate Governance Report to be approved by the Supervisory
Board.

2021 2020
Number of meetings 3 6
Average attendance rate 91.67 % 100 %

In 2021, the work of this committee included the following:

Regarding the Management Board and the Group's senior executives, a review of:
- Examination of the performance of managers and their compensation;
- Examination of the short and long-term performance conditions and their attainment;
- Examination of succession plans for senior executives and key appointments and
recruitments;
- Examination of the diversity and feminisation of governing bodies;
- Examination of the analysis of voting on “Say on Pay".

With regard to the Supervisory Board:
- Annual assessment of the independence of Supervisory Board members;
- Review of the offices and examination of the profiles of the Supervisory Board
members whose terms of office are coming to an end;
- Examination of the composition of the Supervisory Board and the diversity approach.

With regard to the Shareholders’' Meeting of April 30, 2021:
- Preparation and review of the "Say on Pay" for adoption by the Shareholders' Meeting
of April 30, 2021;
- Review of theSupervisory Board's Corporate Governance Report;
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At December 31, 2021, this committee was set up as follows:

Member Role Independence
Sabine Roux de Bézieux Chairwoman v
Nicolas Deconinck Member

Véronique Laury Member

The members of this Board are chosen based on their skills as regards Social and
Environmental Responsibility (CSR).

At least 1/3 of the members of this Committee were independent at December, 31 2021
(including its Chairwoman).

This committee meets as often as necessary and at least once a year.

The task of the CSR committee is to examine the Group's CSR policy.

In this context, the Internal Regulations of the committee state that its main task is to
examine:
- The main risks and opportunities for the Group in terms of social, societal and
environmental matters;
- Issues relating to CSR within the Group strategy and divisions;
- The Group's commitments in terms of CSR:
- The ethical questions that the Audit, Risks and Compliance Committee may decide to
raise;
- The reporting, assessment and control systems to enable the Group to produce
efficient, consistent extra-financial information;

- The main lines of communication with shareholders and other parties involved in CSR;
in this context, it validates the CSR of the Universal Registration Document.

- The ratings obtained by the Group from extra-financial rating agencies or independent
certification or labelling organisations.

2021
Number of meetings 2
Average attendance rate 100 %

In 2021, the work of this Committee included the following:
- The main environmental risks (identification and management of risks);
- The expected regulatory developments;

The carbon footprint and circular economy;

Extra-financial Performance Declaration certification (DEPF);

The extra-financial rating agencies: Group approach and main results.

Within the strict context of its duties, the CSR Committee may contact members of the
Management Board and the leading management executives of the Company after
notifying the Chairman of the Management Board, with the obligation of reporting to the
Supervisory Board and the Management Board. The CSR Committee may also commit
external technical studies on issues within the scope of its competency, at the expense of
the Company and within the limits of an annual budget which may be decided upon by the
Supervisory Board, after notifying the Chairman of the Management Board or the
Management Board itself, with the obligation of reporting to the Supervisory Board and the
Management Board.
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2.2.5 Group Executive Committee

Composition of the Group Executive Committee

The Group Executive Committee was made up of 10 members at December 31, 2021 (including members of the Management Board), 30% of whom were women, and four different

nationalities. Its composition was as follows:

Members Nationality
Fabrice Barthélemy French
Raphaél Bauer French
Eric Daliere American
Audrey Dauvet French
Séverine Grosjean French
Hervé Legrand French
Arnaud Marquis French
Slavoljub Martinovic Serbian

French-Italian
French

Francesco Penne
Carine Vinardi

Age Position

53 Chairman of the Management Board

42 Member of the Management Board and Chief Financial Officer
54 President of the North America and Sport Divisions
48 Group General Counsel & Compliance Officer

50 EVP Group Human Resources & Communication
54 Group Chief Information Officer

50 Chief Sustainability & Innovation Officer

51 President of the Eastern European & Asia Division
50 President of the EMEA, LATAM & ANZ’ Division

48 Group R&D and Operations EVP

*Australia/New-Zealand

No changes have been made within the Group Executive Committee since December 31, 2021.

Meetings

The Group's Executive Committee meets monthly to review the Group's operational and
financial performance and to discuss strategic projects and the business operations of the
Group.

Policy on diversity and non-discrimination within the Group

Particular attention is made to respecting the diversity of the teams within the Group's
governing bodies. In this context, the Management focus particularly on gender parity in
the recruitment process of senior executives. In addition, given the fact that the Group has
branches all over the world, preference is given to the recruitment of international

employees with international professional experience. The Group pursues objectives
established by the regulations of the Afep-Medef Corporate Governance Code concerning
parity within the governing bodies and has introduced objectives and action plans which
are reviewed each year by the Supervisory Board.

Furthermore, in its concern to digitise the HR department to promote the balanced
management of internal mobility, the identification and development of talents and
performance, the Group has implemented a worldwide HR information system to enhance
consistency in the personal development and career advancement of all its employees.
This new solution was launched at December 7, 2020.
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2.3 Compensation

It should be pointed out that the Company refers to the Afep-Medef Corporate Governance
Code and is concerned to improve the quality of information relating to the compensation
of corporate officers on a continuous basis.

This Section, established by the Supervisory Board at the recommendation of the
Appointments, Compensation and Governance Committee, describes the compensation
policy concerning corporate officers as well as compensation elements and all kinds of
social benefits granted during or allocated for Fiscal 2021 for all corporate officers.

The Company has created its compensation policy in order to attract and retain talents.
This exhaustive policy is based on the following principles:

1. Base salaries in line with market practices, in order to ensure that the Company remains
competitive and attractive. This position is regularly measured through compensation
surveys conducted by specialized firms using a benchmark of comparable companies in
France.

2. Variable compensation based on annual objectives, in line with market practices, that
reflect the Company's ambitious goals and expectations:
quantifiable criteria based on performance over the year as compared with budgetary
commitments. These criteria (adjusted EBITDA and Operating Cash Flow) have been
unchanged for more than ten years;
qualitative criteria precisely defined each year and reflecting the Group's main
challenges, and in particular those relating to Social and Environmental Responsibility
(CSR).

3. Medium-term motivation and loyalty tools based on the Long Term Incentive Plan (LTIP),
introduced in July 2011 and allocated every year. The definitive acquisition of shares or
the LTIP payment are subject to a twofold condition:
presence for 3 years to encourage retention and
the economic and environmental performance of the Company reflecting the creation of
value.

For the plans established prior to 2018, performance is measured against achievement of
the objectives laid down in the medium-term strategic plan with regard to EBITDA growth
and debt reduction.

An external TSR criterion (Total Shareholder Return) has been added amounting to 20% for
2018-2021, 2019-2022 and 2020-2023 LTIP.

Since the 2020-2023 LTIP, two CSR criteria have been added, each amounting to 10% (the
reduction of greenhouse gas and the proportion of recycled products).

As far as the 2021-2024 LTIP is concerned, the performance criteria relate to the fulfilment
of the objectives of the medium-term strategic plan (80%) and the maintaining of the two
CSR objective defined above (10% each). The members of the Management Board do not
benefit from this plan.

The real distribution rate as compared with the target package was:

2014-2017LTIP 2015-2018LTIP 2016-2019LTIP 2017-2020LTIP 2018-2021 LTIP

53 % 79 % 37 % 35 % 31 %

With regard to the plans under vesting, the target capital amount was:

2019-2022 LTIP 2020-2023 LTIP 2021-2024 LTIP

0.6 % 0.8% 1%

4. Unlike most listed companies of comparable size, the Group has chosen so far not to set
up any supplementary pension plan for the present.

5. Equal treatment of men and women, particularly in terms of compensation
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2.3.1 Summary of compensation paid to members of the Management Board for 2020 and 2021

The following table provides a summary of the compensation and shares awarded to Fabrice Barthélemy and Raphaél Bauer during the periods ended December 31, 2020 and 2021.

Table 1 - Summary table of compensation, share options and shares awarded to each member of the Management Board (Autorité des Marchés Financiers (the "AMF") nomenclature)

(in euros) 2021 period 2020 period
Fabrice Barthélemy, Chairman of the Management Board

Compensation allocated for the period 950,251 1,274,430
Valuation of stock options granted during the period N/A N/A
Valuation of performance-based shares granted during the period @ N/A 517,000
Valuation of other long-term compensation plans ® 2,536,400 N/A
Total 3,486,651 1,791,430
Raphaél Bauer, member of the Management Board®

Compensation allocated for the period 324,945 361,267
Valuation of stock options granted during the period N/A N/A
Valuation of performance-based shares granted during the period @ N/A 112,800
Valuation of other long-term compensation plans @ 527,280 N/A
Total 852,225 474,067

(MThe fixed compensation of Fabrice Barthélemy, Chairman of the Management Board, has been €575,000 gross per year since January, 14 2019, when his office was confirmed by the Supervisory Board. The compensation
allocated for 2020 does not take into account the reductions applied in April and May 2020 in the context of the COVID-19 pandemic.

@Fair value valuation used for the Consolidated Financial Statements.

® In the context of the simplified tender offer of Tarkett Participation closed on July, 15 2021, the members of the group presenting the offer agreed, in the investment agreement concluded between them, to launch a cash
investment and ordinary shares and preference shares allocation plans after the offer within Tarkett Participation in particular for the benefit of members of the Management Board (as described in section 1.3.3 of the Tarkett
Participation information note signed by the AMF n° 21-208 dated June 8, 2021). In addition to an investment by the beneficiaries in Tarkett Participation ordinary shares, this plan includes an exceptional allocation (i) of Tarkett
Participation ordinary share, subject to attendance conditions and gradual acquisition by tranche of 25% per year for 4 years and (ii) Tarkett Participation preference shares subject to the same attendance conditions by tranche,
granting their holders pecuniary rights in the event of a “Withdrawal” (defined as the initial public offering of Tarkett Participation, the transfer by Wendel of its interest or an event after which the SID would no longer control Tarkett
Participation) or the liquidation of the company based on a preference share value dependent on the global investment multiple noted on that occasion (“Project Multiple”). With this plan in mind, no Tarkett performance shares
were allocated to the members of the Management Board in 2021.

@ It should be pointed out that Raphaél Bauer does not receive any compensation for his office as member of the Management Board. The elements communicated are those provided for by his employment contract for his
position as Group Chief Financial Officer
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2.3.2 Compensation paid to members of the Management Board for 2020 and 2021

The table below gives a breakdown of the fixed and variable compensation components and other benefits granted to Fabrice Barthélemy and Raphaél Bauer during the periods ended

December 31, 2020 and 2021.

Table 2 - Summary of the compensation paid to each Management Board member (Autorité des Marchés Financiers (the "AMF") nomenclature)

(in euros)

2021 2020

Amount allocated®

Amount paid @ Amount allocated® Amount awarded®

Fabrice Barthélemy, Chairman of the Management Board

Fixed compensation® 575,000 575,000 575,000 555,833
Variable annual compensation® 375,251 699,430 699,430 483,596
Exceptional compensation® - - - -
Benefits in Kind 2,559 2,559 3,216 3,216
Total 952,810 1,276,989 1,277,646 1,042,645
Raphaél Bauer, member of the Management Board since May 1, 2019 @

Fixed compensation® 245,000 245,000 245,000 239,738
Variable annual compensation®™ 79,945 116,267 116,267 84,250
Exceptional compensation® 60,000 60,000 - -
Benefits in kind 3,716 3,716 2,078 2,078
Total 388,661 424,983 363,345 326,066

(Based on gross amounts before tax.
@Compensation allocated for positions held during the period whatever payment date is

©®Compensation paid during the period. The fixed compensation paid for 2020 takes into account the reductions applied in April and May 2020 within the framework of the COVID-19 pandemic.
@ It should be pointed out that Raphaél Bauer does not receive any compensation for his office. The elements communicated are those provided for by his employment contract for his position as Group Chief Financial Officer

Compensation paid to Fabrice Barthélemy, Chairman of the Management Board

The elements making up the compensation of Fabrice Barthélemy in his capacity as
Chairman of the Management Board for 2021 were validated by the Supervisory Board on
February 18, 2021 at the proposal of the Appointments, Compensation and Governance
Committee and approved by the Shareholders' Meeting of April 30, 2021.

For information, this compensation is made up of:

a fixed annual amount of €575,000, which has remained unchanged including during the
renewal of his term of office as Chairman of the Management Board on October 23, 2019;

a variable amount capped at 170% of his base salary, at 100% of his base salary if the
objectives are achieved in full, this to be paid no later than the month following the
Shareholders' Meeting authorizing this payment within the framework of the ex-post
vote. The award criteria, as outlined below, are reviewed each year by the Appointments,
Compensation and Governance Committee and the amount is set by the Supervisory
Board on proposal by the Committee.

No exceptional compensation was awarded to Fabrice Barthélemy for the period ended
December 31, 2021.

It should also be pointed out that Fabrice Barthélemy has a company car.
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Compensation of Raphaél Bauer

Raphaél Bauer receives no compensation or benefits for his office as a member of the
Management Board.

Raphaél Bauer concluded an employment contract with the Company for his duties as Chief
Financial Officer. Under this contract, he received fixed as well as variable compensation,
the criteria for which are reviewed annually by the Appointments, Compensation and
Governance Committee and the amount of which is fixed by the Supervisory Board, on
proposal by the Committee.

For information, the compensation of Raphaél Bauer is made up of:
fixed compensation of €245,000 gross (unchanged since 2020)
variable compensation between 0% and 85% of the fixed compensation depending on the
attainment or exceeding of objectives set by the Board, i.e. 50% of his basic salary if 100%
of objectives are attained, as validated by the Shareholders' Meeting of April 30, 2021.

It should be pointed out that, after validation by the Supervisory Board, Rapha&l Bauer
received an exceptional bonus of €60,000 in August 2021 as thanks for his decisive
contribution to the plan to change the Group's capital and refinancing structure.

It should also be pointed out that Raphaél Bauer has a company car.

Criteria for the variable compensation for members of the Management Board

The award criteria for variable compensation of the Chairman and members of the
Management Board are reviewed each year by the Appointments, Compensation and
Governance Committee and the amount is set by the Supervisory Board on proposal by the
Committee.

As provided for in the compensation policy, the allocation criteria for variable
compensation may be adjusted in exceptional cases by the Board under the conditions
described in Section 2.6.1.

For information, for 2021:

1. Variable compensation is linked to:

the attainment of quantifiable economic objectives set within the framework of the

budget approved by the Supervisory Board (70%):

- Budget adjusted EBITDA: 2021 target amount €270 million - weighting 40%:

- Operating cash flow: 2021 target amount €142 million - weighting 30%:
The operational cash flow and EBITDA objectives are allocated a coefficient of 0 % to
200 %.

30% for the achievement of individual objectives, multiplied by a coefficient of 0% to

100 %.

2. The individual objectives of Fabrice Barthélemy were:
Corporate strategy (70%) linked to the "Change to Win" plan and the 2025-2030 project
based on a culture of innovation, geographical development and use of digital tools.

The Company's Social and Environmental Responsibility (CSR) (30%) through objectives
relating to security, diversity, talent management, motivation and commitment of teams,
carbon footprint, circular economy and compliance.

3. The objectvies of Raphaél Bauer related in particular to:
The proposal, assessment and monitoring of the implementation of strategic action;
The structuring of financing;

The continuous improvement of the financial department and management of
associated costs;

The continued strengthening of the internal control context, particularly in connection
with the most recent compliance regulations;

Development, training and mobility within finance teams.

The table below summarises the attainment of variable compensation criteria applying to
Fabrice Barthélemy and Raphaél Bauer:

2021 Group Criteria Reference Minimum Target Maximum Attainment
(100% of rate
objectives in 2021
achieved)

Quantifiable criteria

Consolidated adjusted EBITDA Budget 0% 40 % 80 % 48 %

Operating cash flow Budget 0% 30 % 60 % 64 %

Sub-total for the quantifiable 0% 70 % 140 % 55%

criteria

Qualitative criteria (see details 0% 30 % 30 % See table

in 2.6) opposite
Total 0% 100 % 170 %

The table below provides a breakdown of the individual performance goals achieved and
the overall level of achievement for the purposes of the variable compensation:

Rate of achievement in Variable compensation
2021 as a % of the target due for 2021

Quantifiable Qualitative as a % of fixed

Target variable
compensation as
a % of fixed

compensation criteria criteria compensation
(70 %) (30 %)
Fabrice Barthélemy 100 % 55% 90% 65 %
Raphaél Bauer 50 % 55% 90% 33%
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2.3.3 Performance shares acquired and awarded to members of the Management Board in 2021

Table 7 below details the amounts definitively vested by members of the Management
Board under the 2018-2021 Long-term Incentive Plan, within the meaning of Articles L.22-
10-59 et seq. of the French Commercial Code, due to mature in July 2021.

Table 6 below shows the shares awarded in 2021 for the Management Board.

Table 7 -
executive officer (Autorité des Marchés Financiers (the "AMF") nomenclature)

Performance shares made available during the period for each corporate

Name of corporate Number of Percentage Number of performance
officer performance shares achievement shares

initially awarded of the definitively vested during

performance 2021
criteria

2018-2021 LTIP
Fabrice Barthélemy 22,000 50 % 11,000
Raphaél Bauer 8,000 50 % 4,000
Total 30,000 50 % 15,000

For information, the calculation of the attainment rate for the LTI 2018-2021 plan was
based on a theoretical value creation index for the shareholder amounting to 80% and the
relative TSR performance of Tarkett compared with the TSR of SBF120.

The theoretical shareholder value is calculated as follows:

adjusted EBITDA (audited, published financial aggregate) X valuation multiple (based on
market multiples) - Net debt (audited, published financial aggregate) - Other debts (pension
debt and option to purchase minority interests).

The target theoretical shareholder value is defined in the strategic three-year plan, by
applying the above formula and allowing for the adjusted EBITDA and net debt targets set
by the plan.

The strategic plan and its objectives are reviewed and approved by the Supervisory Board.

The theoretical value creation is measured on the basis of the difference between the
theoretical shareholder value for the year in which the plan comes to an end (2020 in the
case of the 2018-2021 LTI plan, calculated on the basis of the audited and published
aggregates) and the theoretical shareholder value for the reference year for the plan (2017
in the case of the 2018-2021 LTI plan, based on the audited and published aggregates).

The dividends paid to shareholders during the years covered by the plan, where applicable,
are reintegrated into the creation of value over the period.

The EBITDA multiple used to calculate the theoretical shareholder value actually reached is
the same as that set in the strategic plan.

The attainment rate obtained from the application of this formula is 0%, due mainly to the
significant difference between the EBITDA generated in 2020 and the objective in the plan.
In this case, the minimum rate of 50% provided by the plan rules applies.

The TSR is calculated as follows:

It compares, as a percentage, changes in the average level of the last 20 prices in 2020 of
Tarkett shares with the average of the last 20 prices in 2017, with dividends reinvested
compared with the changes in the TSR of SPF120 between December 31, 2020 and
December 31, 2017 with dividends reinvested.

The attainment rate obtained by applying the formula is 0%. In this case, the minimum rate
of 50% provided for by the regulations of the plan applies.

These attainment rates were noted by the Board on October 28, 2021 after a preliminary
review by the Appointments, Compensation and Governance Committee.
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Table 6 - Performance-related shares awarded during the period to each executive corporate officer by the issuer and by any Group company (AMF nomenclature)

Name of corporate officer Number of shares Value of the share applying Acquisition Availability Performance conditions
awarded during the the method used date date
period for the consolidated
financial statements
(in €)
Tarkett Participation 2021-2025 performance share allocation plan
Fabrice Barthélemy 659,345 Tarkett 1,100,000 21/10/2022 21/10/2023 Attendance conditions with gradual acquisition by tranche of 25% per
Participation ordinary 21/10/2023 21/10/2013 year for 4 years.
shares @ 21/10/2024 21/10/2024
21/10/2025 21/10/2025
21/10/2022 21/10/2023 For preference shares only: pecuniary rights of shareholders in the event
1,140,000 Tarkett 1,436,400 21/10/2023 21/10/2013 of a "Withdrawal" or liquidation of the company dependent on the
Participation preference 21/10/2024 21/10/2024 fulfilment of a “Project Multiple”
shares 21/10/2025 21/10/2025
Raphaél Bauer 143,857 Tarkett 240,000 21/10/2022 21/10/2023 Attendance conditions with gradual acquisition by tranche of 25% per
Participation ordinary 21/10/2023 21/10/2013 year for 4 years.
shares ™ 21/10/2024 21/10/2024
21/10/2025 21/10/2025
21/10/2022 21/10/2023 For preference shares only: pecuniary rights of shareholders in the event
228,000 Tarkett 287,280 21/10/2023 21/10/2013 of a "Withdrawal” or liquidation of the company dependent on the
Participation preference 21/10/2024 21/10/2024 fulfilment of a “Project Multiple”
shares 21/10/2025 21/10/2025
Total 3,063,680

™ Company controlling Tarkett and included in the consolidation structure within the meaning of Article L .233.-16 of the Commercial Code. In the context of the simplified tender offer of Tarkett Participation closed on July 15,
2021, the members of the group presenting the offer agreed, in the investment agreement concluded between them, to launch a cash investment and free ordinary and preference share allocation plans after the offer within Tarkett
Participation in particular for the benefit of members of the Management Board of Tarkett (as described in section 1.3.3 of the Tarkett Participation information note signed by the AMF n° 21-208 dated June 8, 2021). In addition to
an investment by the beneficiaries in Tarkett Participation ordinary shares, this plan includes an exceptional allocation, as shown in the table above, (i) of Tarkett Participation ordinary share, subject to attendance conditions and
gradual acquisition by tranche of 25% per year for 4 years and (ii) Tarkett Participation preference shares subject to the same attendance conditions by tranche, granting their holders pecuniary rights in the event of a “Withdrawal”
(defined as the initial public offering of Tarkett Participation, the transfer by Wendel of its interest or an event after which the SID would no longer control Tarkett Participation) or the liquidation of the company based on a
preference share value dependent on the global investment multiple noted on that occasion (“Project Multiple”). With this plan in mind, no Tarkett performance shares were allocated to the members of the Management Board in
2021.
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2.3.4 Employment contracts, pension payments, and severance payments for members of the Management Board

Table 11 - Employment contracts, pension payments, and severance payments for members of the Management Board (AMF nomenclature)

Members of the Management Board

Fabrice Barthélemy

Chairman of the Management Board

Start of term of office: 23/05/2008?

Expiry of the term of office: 27/10/2022

Raphaél Bauer

Member of the Management Board and Chief Financial Officer
Start of term of office: 01/05/2019

Expiry of the term of office: 27/10/2022

Employment Supplementary Payments or other benefits Payments
contract Pension Plan due or likely to be due under a non-compete clause
as a result of termination or
change of office
No® No Yes Yes
Yes No No Yes

(Fabrice Barthélemy resigned as employee of the Company on January 14, 2019, when he was finally appointed as Chairman of the Management Board.

@Starting date of term of office as member of the Management Board.

None of the members of the Management Board benefited from a supplementary pension plan in 2021.

In his capacity as Chairman of the Management Board, Fabrice Barthélemy has benefited
since January 14, 2019 from a severance clause.

This severance payment, which is subject to the performance conditions defined below, is
equal to 2 years of gross fixed and variable compensation received by Fabrice Barthélemy
during the 12 months prior to the forced departure for his term of office as Chairman of the
Management Board, including in particular the consequences of a change of control or
disagreement concerning the strategy at the initiative of the Board, regardless of whether
the officer's term was terminated early or not renewed.

In accordance with the compensation policy approved by the Shareholders’' Meeting of
April 31, 2021, the severance payment is subject to performance conditions measured by
the level of achievement of the annual objectives defined by the Board, at the proposal of
the Appointments, Compensation and Governance Committee, used to calculate the
variable compensation. It is equivalent to the average performance achieved by Fabrice
Barthélemy over the 3 calendar years preceding his departure.

The severance payment is subject to a performance level of between 50% and 100%. If the
performance level is less than 50%, no payment is due, and if the performance level is at
least equal to 100%, the payment is due in full. It is calculated strictly in proportion to the
performance level amount. (For example: if the performance level is 90%, the severance
payment due equates to 90% of the amount.)

No severance payment is due in the event of gross misconduct (defined wrongdoing of an
extremely serious nature preventing any continuation of the corporate office) or serious
misconduct (defined as wrongdoing of an extremely serious nature committed by an officer
with the intention of harming the Company) or has the possibility of claiming his pension
rights in the near future.

Should Fabrice Barthélemy be eligible for both the severance payment and the non-
compete payment, the total amount that he receives will be limited to two years of the
gross fixed and variable compensation received in the twelve months prior to his forced
departure for his office as Chairman of the Management Board.
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The Company took out an unemployment insurance policy for corporate officers (garantie social de chef d'entreprise) for Fabrice Barthélemy, providing him, with insurer agreement, with

cover in the event of his forced departure (under an “F 70" policy).

It should be noted that following his appointment as Chairman of the Management Board
on January 14, 2019, the Supervisory Board has put in place a non-compete payment for
Fabrice Barthélemy that equates to the gross fixed and variable compensation received in
the twelve months prior to his departure from his office as Chairman of the Management
Board and is payable in 24 monthly instalments over the duration of the non-compete
clause.

It is pointed out that the Company reserves the right to waive this clause within a
reasonable time, as decided by the Supervisory Board, on recommendation by the
Appointments, Compensation and Governance Committee.

In accordance with the recommendations of the Afep-Medef Corporate Governance Code
referred to by the Company, no non-compete payment is due if, on departure, the Chairman
of the Management Board has the possibility of invoking his pension rights within a short
time frame, has claimed his pension rights or has reached the age of 65.

The Supervisory Board indicates in this regard that the non-compete payment is deducted
from the severance payment, so that the total amount due for both does not exceed 2 years
of the gross fixed and variable compensation received by Fabrice Barthélemy in the 12
months preceding his departure from his office as Chairman of the Management Board.

Under the non-compete clause, Raphaél Bauer would receive a fixed monthly amount, for a
maximum of two years, equating to half his monthly salary calculated on the basis of the
average gross fixed and variable compensation (excluding benefits in kind) in the 12
months preceding termination of his employment contract. The Company reserves the right
to waive the benefit of the non-compete clause.
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2.3.5 Compensation of members of the Supervisory Board and its Chairman

The overall compensation package to be paid to members of the Board was set by the Shareholders' Meeting of April 30, 2021 at a fixed total amount of €550,000 taking effect as of January,

12021.

The total amount actually paid to all the members of the Supervisory Board during the period ended at December 31, 2021 stood at €513,301, equivalent to 93.32% of the overall

compensation package approved by the Shareholders' Meeting.

These amounts have been calculated and paid in accordance with the Internal Regulations of the Board and according to the following criteria approved for the period ended at December 31,

2021:
Amount of compensation by office held

Position Annual basis
(in Euros)
Chairman of the Supervisory Board 35,0000
Vice-Chairman of the Supervisory Board 10,000"
Member of the Supervisory Board 35,000
Chairman of a Specialized Committee (with the exception of the CSR 15,0009
Committee)
Member of a Specialized Committee (with the exception of the CSR 7,000
Committee)
Chairman of the CSR Committee 5,000@
Member of the CSR Committee 2,000
Attendance at a non-permanent ad hoc committee meeting 25,000
Penalties applied in the event of absence
Absence from a Supervisory Board meeting 3,000
Absence from a Specialized Committee meeting 1,000

MAdditional compensation to that received as a member of the Supervisory Board
@ Additional compensation to that received as a member of the Specialized Committee

It is specified that the observers and the member of the Supervisory Board representing
employees do not receive any compensation for the offices they hold. However, the
Supervisory Board may authorize the reimbursement of any expenses they incur in
performing those offices.

Moreover, in accordance with the clarification provided by the Supervisory Board at its
meeting of December 3, 2018, the actual attendance condition does not apply to so-called
“exceptional” meetings, i.e. to meetings convened at short notice, for reasons beyond the
control of the Company, due to the urgency of decisions that must put to the Supervisory
Board and that have been brought late to the attention of the Company. Therefore, if certain
members of the Supervisory Board are not able to take part in these meetings because
they have been convened at short notice, the absence penalties will not be applied.

The table below presents the compensation elements paid and allocated to members of the Supervisory Board during the periods ending at December 31, 2020 and 2021 on account of their

corporate office, in accordance with the compensation policy.

It is specified that the observers and the members representing employees on the Board do not receive any compensation for the offices they hold. The compensation received by members
of the Supervisory Board within the framework of their employment contract is not disclosed for confidentiality reasons.
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Table 3 - Summary of the compensation paid to each Supervisory Board member (Autorité des Marchés Financiers (the "AMF”) nomenclature) (in Euros)

Members of the Supervisory Board Gross amounts Gross amounts
allocated for FY 2021 allocated for FY 2020

Eric La Bonnardiére - Chairman of the Supervisory Board

Compensation awarded for the office held 70,000 63,000
Other compensation - -
Didier Deconinck - Vice-Chairman of the Supervisory Board

Compensation awarded for the office held 45,000 38,000
Other compensation - -

Julien Deconinck

Compensation awarded for the office held 42,000 35,000
Other compensation - -
Nicolas Deconinck

Compensation awarded for the office held 37,000 18,795M
Other compensation - -
Véronique Laury

Compensation awarded for the office held 22,4930 N/A
Other compensation = N/A
Frangoise Leroy

Compensation awarded for the office held 89,000? 57,000

Other compensation - -
Didier Michaud-Daniel

Compensation awarded for the office held 77,0680 35,000
Other compensation - -
Sabine Roux de Bézieux

Compensation awarded for the office held 71,000M@ 35,000
Other compensation - -
Guylaine Saucier

Compensation awarded for the office held 18,7400 50,000
Other compensation - -
Agnes Touraine

Compensation awarded for the office held 41,000 35,000
Other compensation - -

(it is applied pro rata temporis in the event of appointment, resignation, or change of office during the year as set out in Section 2.2.3.3.
@ These members received additional compensation amounting to €25,000 for their participation in the ad hoc Committee created within the framework of the simplified tender offer
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2.4 Other information about corporate officers

2.4.1 Share subscription or purchase options

At December 31, 2021, no members of the Management Board or the Supervisory Board held Share subscription or purchase options.

2.5 Long-term Incentive Plans (LTIP)

Since 2011, as part of its policy to motivate and encourage the loyalty of its management
teams, the Company has put in place, on an annual basis, Long-term Incentive Plans
(LTIP).

LTIP are based on the principle of the allocation of Company shares relating to shares
existing on the definitive allocation date (or their equivalent in cash) subject to the
fulfilment of the performance and attendance conditions by the beneficiary for the duration
of the plan, i.e. 3 years. The performance criteria are applicable to all performance shares
awarded and to all beneficiaries.

It is specified that the settlement of this plan expressly provides that, in accordance with
the recommendation of the Afep-Medef Corporate Governance Code, the Management
Board members must not resort to hedging instruments on their performance shares.

The 2018 LTIP created company shares in 2021 on the final allocation date provided for by
the plan.

Three LTI plans are currently underway, namely:

The 2019-2022 and 2020-2023 LTIP, which offer beneficiaries the possibility of being
allocated shares at the end of the acquisition period subject to fulfilment of market and
non-market performance conditions and the attendance condition. Following the
simplified tender offer in 2021, a liquidity contract was proposed by Tarkett Participation
for the beneficiaries of these plans in the event that the shares were no longer listed at
the end of the acquisition period.

The new 2021-2024 LTIP, which has been designed directly in cash in view of the
company's capital context.

It should also be pointed out that LTIP were introduced in 2021 by Tarkett Participation
(company controlling Tarkett and included in the consolidation structure within the
meaning of Article L .233.-16 of the Commercial Code). In the context of the simplified
tender offer of Tarkett Participation closed on July 15, 2021, the members of the group
presenting the offer agreed, in the investment agreement concluded between them, to
launch a cash investment and free ordinary shares and preference shares allocation plans
after the offer within Tarkett Participation in particular for the benefit of members of the
Management Board of Tarkett (as described in section 1.3.3 of the Tarkett Participation
information note signed by the AMF n° 21-208 dated June 8, 2021). In addition to an
investment by the beneficiaries in Tarkett Participation ordinary shares, this plan includes
an exceptional allocation (i) of Tarkett Participation ordinary share, subject to attendance
conditions and gradual acquisition by tranche of 25% per year for 4 years and (ii) Tarkett
Participation preference shares subject to the same attendance conditions by tranche,
granting their holders pecuniary rights in the event of a “Withdrawal" (defined as the initial
public offering of Tarkett Participation, the transfer by Wendel of its interest or an event
after which the SID would no longer control Tarkett Participation) or the liquidation of the
company based on a preference share value dependent on the global investment multiple
noted on that occasion (“Project Multiple").

The table below outlines the history of LTIP in force on the publication date of this
document.

2021 Universal Registration Document O Tarkett

94



GOVERNANCE AND COMPENSATION

Long-term Incentive Plans (LTIP)

Table 9 - History of performance share allocations (AMF nomenclature)

2021-2024 LTIP
(whose valuation is not indexed to a
capital instrument)

LTIP 2021-2025 Tarkett Participation

2019-2022 LTIP 2020-2023 LTIP

Date of the Shareholders' Meeting April 26,2019 April 30, 2020 April 30,2021 N/A for Tarkett
Date of Management Board's resolution June 24,2019 July 30, 2020 October 29, 2021
Number of shares potentially awarded)™ 400,000 500,000 N/A 3,687,513 Tarkett Participation ordinary shares
5,909,000 Tarkett Participation preference shares
Target amount potentially allocated (Euros) 3,300,000 6,151,957 for Tarkett Participation ordinary shares
7,445,340 for Tarkett Participation preference shares
Number of shares awarded to:
Fabrice Barthélemy 32,000 55,000 N/A 659,345 Tarkett Participation ordinary shares
1,140,000 Tarkett Participation preference shares
Raphaél Bauer 10 000 12,000 N/A 143,857 Tarkett Participation ordinary shares
228,000 Tarkett Participation preference shares
Share vesting date July 1, 2022 August 1, 2023 July 1, 2024 25% on October 21, 2022
25% on October 21, 2023
25% on October, 21, 2024
25% on October 21, 2025
Retention period end date July 1, 2022 August 1, 2023 July 1, 2024 50% on October 21, 2023
25% on October 21, 2024
25% on October 21, 2025
Performance conditions (@) 2 (@) Attendance conditions and fulfilment of a project
multiple for preference shares
Number of shares vested as of the filing date for 0 0 0 0
this Universal Registration Document
Cumulative number of cancelled or expired shares 69,996 56,067 0 0
Cumulative cancelled or expired amount N/A N/A 160,000 Euros N/A
Number of performance-related shares remaining 311649 439,433 N/A N/A
at December 31, 2021
Target amount remaining at December 31, 2021 N/A N/A 2,567,000 Euros N/A

(7The number of shares potentially allocated corresponds to the total package approved by the Supervisory Board, on recommendation by the Appointments, Compensation and Governance Committee, and to a performance
achievement of 100%, which may vary by 50% for 2019- 2021 plans and 40% for the 2020- 2023 plan and up to 150% depending on the performance calculated.
@The performance conditions are indicated in Sections 2.5.1 “LTIP 2019-2022" 2.5.2 “LTIP 2020-2023" 2.5.3. “2021-2024 Long-term Incentive Plan*, below.
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The regulations and performance criteria of these LTIP have not been changed since their
adoption by the Management Board or in the context of the simplified tender offer by
Tarkett Participation closed on July 2021.

Within the framework of this offer, all employees and corporate officers holding LTIP
currently being acquired and unavailable Tarkett shares have been given the opportunity to
conclude a liquidity contract (as described in section 1.3.4 of the Tarkett information leaflet
signed by the AMF n° 21-208 dated 8 June 2021). This agreement, concluded with Tarkett
Participation, will allow them to transfer the shares concerned to the latter once they have
been distributed within the framework of the plan (including those under the 2019-2022
and 2020-2023 LTIP at the time of their acquisition if the Company is no longer listed at
that time or if the average exchange volume of Tarkett securities over the last 20 days prior
to the availability date is equal to or less than 0.05% of Tarkett's capital on that date).

Retention requirement : In his capacity as Chairman of the Management Board, Fabrice
Barthélemy must retain, throughout his entire term of office, a number of Company shares
corresponding to 50% of the Company shares allocated (after payment of taxes and social
security contributions) within the framework of the long-term incentive plan (LTIP)
concerned.

In addition, in his capacity as member of the Management Board, Raphaél Bauer must
retain, throughout his entire term of office, a number of Company shares corresponding to
33 % of the Company shares allocated (after payment of taxes and social security
contributions) within the framework of the (LTIP) concerned.

In order to allow members of the Executive Committee to sell their shares within the
framework of the simplified tender offer, the Supervisory Board has decided, at the proposal
of the Appointments, Compensation and Governance Committee, to waive their retention
requirement, with the exception of 2 members of the Management Board who have retained
their retention requirement.

Performance level: For each LTIP, the performance is based on the attainment of several
medium-term criteria according to the details below for plans in force at December 31,
2021.

Plan Criterion
2019 - 2022 Theoretical value creation for the shareholder
TSR compared with SBF120
2020 - 2023 Adjusted EBITDA margin

TSR compared with a panel of flooring and construction
material Companies

Reduction in greenhouse gases
Proportion of recycled materials in raw materials
2021- 2024 Theoretical value creation
Reduction in greenhouse gases

Proportion of recycled materials in raw materials

Criterion weighting Target performance condition

80% Fulfilment of the strategic plan

20% 100% of TSR SBF120

60% 12%

20% 100% of TSR of panel

10% - 10% tonnes CO%e. Compared with 2019 (scope 1 & 2)
10% 150,000 tonnes per year in 2022

80% €515 million of theoretical value creation

10% - 22% tonnes CO%e. Compared with 2019 (scope 1 & 2)
10% 160,000 tonnes per year in 2023
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2.5.1 2019-2022 LTIP

This allocation is governed by the attendance and performance conditions indicated above.
The performance conditions are calculated between December 31, 2018 and December 31,
2021.

The theoretical shareholder value is calculated as follows:

adjusted EBITDA (audited, published financial aggregate before application of IFRS16) X
valuation multiple (based on market multiples) - Net debt (audited, published financial
aggregate) - Other debts (pension debt and option to purchase minority interests).

The target theoretical shareholder value is defined in the strategic three-year plan, by
applying the above formula and allowing for the adjusted EBITDA and net debt targets set
by the strategic plan.

The strategic plan and its objectives are reviewed and approved by the Supervisory Board.

2.5.2 2020-2023 LTIP

The theoretical value creation is measured on the basis of the difference between the
theoretical shareholder value for the year in which the plan comes to an end (2021 in the
case of the 2019-2022 LTIP, calculated on the basis of the audited and published
aggregates) and the theoretical shareholder value for the reference year for the plan (2018
in the case of the 2019-2022 LTIP, based on the audited and published aggregates).

If dividends were paid to shareholders during the years covered by the plan, t